BALTIMORE, MONDAY, AUGUST 7, 1916. 


DECORATED TINS 


Packers requiring their Name and 
Brand Lithographed on Cans in- 
tended for Export or Domestic 
use, will find it to their advantage 
to submit specifications to us. 


To take care of the increased 
Export demand for American 
Canned Foods, we have perfected 
several combinations of Colors 
which will absolutely withstand 
the intense heat of Processing. 


Naturally—the cost exceeds that 
of Paper Labels—but not as much 
as has been generally supposed. 


We decorate the Sanitary style of 
Cans only. 


BALTIMORE, MD. 


SOUTHERN CAN COMPANY 


WEEKLY REVIEW. 


Speculation rife on damage done in West by extreme 
' hot weather—East having good growing weather— 
Demand fair and market outlook bright. 


Speculation as to the effect of the prolonged hot and 
dry spell in the Central West is now in order. The reports 
coming to hand are somewhat contradictory, though tending 
to show rather more harm than good. It seems certain that 
they are badly in need of rain in that whole section, barring 
the lower part of it, in and around Tennessee, where they 
have had entirely too much rain this past week. The long 
hot spell was broken the early part of the week in and 
around Chicago, but towards the close of the week it looked 
very much like it would be resumed, as the trermometer was 
steadily going up again. The fact that the entire Central 
West was a sufferer from this extremely hot weather stands 
somewhat as a record. During all this seige, however, to- 
matoes seem to have escaped injury, and in fact have prob- 
ably profited from the heat and dry weather, while the corn 
crop is said to have been considerably damaged, particularly 
in some scetions—the Ohio Valley and west of the Missis- 
sippi. 

The drouth and heat rang the death knell of the pea 
crop in all that section, and even as far east as northern 
New York. It had been hoped that late peas, or the sweets, 
would obtain better weather than the early peas had, and 
would thereby produce a better yield; but this has not hap- 
pened, and the pack of sweet peas will be as short as was 
Alaskas. Wisconsin and New Work are both practically 
through with their pea packs, and the output is reported 
from 30 per cent. to 50 per cent. short of normal. This, 
however, is somewhat in the nature of a snap judgment, as 
the season has just closed, and there has not been time to 
accurately gauge results. There is no question, however, 
but.that the pea pack for 1916 is far short of the last few 
years. Some localities in the same State have been more 
fortunate than others, and are delivering well on their fu- 
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tures, while others are able to deliver only pro rata. New 
York State is usually well sold up on futures, and the indi- 
cations are that there will be no surplus in peas there. 

The weather man had promised the Atlantic seaboard 
a visitation of this famous brand of Central Western hot 
‘weather, and Monday gave promise that his prediction would 
come true, for it was intensely hot in all sections east of the 
Alleghenies, and with the heat was high humidity, which 
made the heat almost unbearable. But Monday saw the last 
of this effort, and the balance of the week has been fairly en- 
joyable. It has been good growing weather, with some rains 
in various sections, though no general ones. All crops have 
made good progress, but reports of the dropping off of to- 
mato blossoms, due to the rains and hot suns, are coming 
in. Virginia seems to be the chief sufferer in this respect, 
for they have had too much rain all season and not enough 
dry, hot weather. It is said there that if the rains do not 
end and seasonable weather set in at once, they will not reap 
half a crop of tomatoes from an acreage smaller than last 
season’s. 

Corn is making good progress in this eastern territory, 
.and promises a good yield of fine quality at this time. Con- 
‘siderable acreage was lost through the cold, late spring, and 
the subsequent continuous cold rains which drowned it out, 
‘so that the yield is not likely to be up to normal. The season 
‘will probably open in a few days, in a small way, and will be 
‘on in full force in a fortnight. 

Next to the effect of the weather on the crops, the most 
important matters before the industry today are the pro- 
posed advance in freight rates, which goes into effect Sep 
tember Ist, unless the Interstate Commerce Commission can 
be induced to postpone this decision, and the possibility of an 
immense railroad strike. As will be seen elsewhere, the I. C. 
Commission has granted a hearing on the freight advance to 
interested parties, the date being August 14th. This should 
be sufficient notice to all affected by the ruling to lay their 
reasons before this board for consideration. The matter will 
no doubt be in competent hands, and it is expected Secretary 
Gorrell will be present to represent the claims of this indus- 
try, he having decided to cut his trip short to be present. 

The second important matter—the possible strike on the 
railroads—is, if anything, more important than the freight 
‘advance, because of the difficulty of handling it successfully. 
The I. C. C. is open to reason, and if they see that the freight 
advance on September Ist will cause unnecessary loss to 
shippers, they will postpone the effective date; but so com- 
plicated is the strike situation, and so small are the chances 
of an agreement between the workmen and the railroad com- 
panies, that President Wilson is doing all in his power to 
bring about terms of peace. Out of it all the shippers and 
the traveling public are likely to pay heavily. 

In the actual canned foods market business has been 
fairly brisk. Nearly all canners in Baltimore City who 
handle tomatoes are now busy packing some of them, and 
the receipts are increasing each day. The general run of the 
stock being received is not up to the usual good standard of 
these early tomatoes, and the effects of the weather are thus 
seen, The Daily Tomato market shows sales of futures, but 
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the market is virtually upon a spot basis, and is quoted at 85 
for No. 3, and no lower price than this is expected. In fact, 
futures are selling now at that figure. No. 2 are quoted at 
65c. and No. 10’s at $2.75. . 

Corn is standing firm at 75c., and it is very hard to find 
it at that price. The corn packers have unloaded, so that 


when the new packed comes upon the market it will find it 
bare. 


Peaches have had a good call this week, and prices are 
advancing, as the pack will be a light one in this section, as 
in most sections of the country, California being the excep- 
tion. In fact, fruits of all kinds are becoming better property 
every week, as early predicted. 

Spinach is getting scarce in this market, and it is said 
No. 10’s are entirely cleaned out. No. 2 seconds peas are all 
gone from this market, and another “out” is marked against 
No. 10 pumpkin. 

Pears have begun the advance that was to be expected, 
and it will be surprising if they do not go much higher. 

The entire market is in excellent condition for the open- 
ing of the active canning season. 


NOTES AND OBSERVATIONS. 


Bloom Representing Leonard.—Mr. Louis Bloom, proba- 
bly one of the best known and best liked seed representatives 
on the road, and a man who has had a great deal of practi- 
cal experience in growing and marketing seed and produce, 
has taken over the Eastern and Southeastern territory for the 
Leonard Seed Co., of Chicago. This territory was formerly 
worked by Mr. Sutherland, who is not with the Leonard Seed 
Company any longer and does not in any way represent them 
now. Mr. Bloom has been working other territories for the 
Leonard Seed Company for many years, and handling their 
larger jobbing trade. He will. now give his attention to this 
Eastern territory, and many customers whom he has already 
called on, express themselves as being highly pleased that Mr. 
Bloom is able to look after their wants now in that locality. 

A Wise Plan.—The Leonard Seed Company of Chicago, 
have recently held a convention of traveling men, many of 
their men being called in to go over the Trial Grounds and 
fields of Onion Sets, and to get first-hand information to give 
their customers. It is the custom of the Leonard Seed Com- 
pany to take their men into their confidence and have them 
examine carefully all trials and growing crops so that they 
are well posted on conditions and are enabled to give their 
customers valuable information when they call. In spite of 
the temperature being 100 in the shade, they tramped the onion 
set fields and proved themselves to be more able to stand hot 
weather than the militia on the border. It was probably the 
interesting crop conditions they were examining which pre- 
vented them from knowing how hot it really was until the 
close of each day, as everyone was enthusiastic, and Mr. A. H. 
Smith, who was with them, states that it was one of the best 
meetings this Company has ever held. 

Mr. Smith reports as a result of their inspection they 
find the onion set acreage this year around Chicago very much 
reduced, and in addition to that, the crop was badly damaged 
early in the season by hot weather, and the maggots ate the 
sets quite badly, leaving spaces and skips in the rows so that 
with the very best weather conditions from now until they 
are pulled, onion sets will be a very light crop and the prices 
should be correspondingly higher this season. The quality 
around Chicago promises to be very good, as the last two 
or three weeks the weather has been dry and hot, which had a 
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HIGH. SPEED | 
SLITTER 
CENTER, FRICTION FEED 


.. Fitted with an extra heavy 
crucible steel shaft, mounted 
‘ in solid bearings, bronze 
bushed. End thrust bearings 
- eliminate lateral motion. 
_ No burrs or curved blanks. 


Double edgecuttersfurnished, 
giving double the service. 
Provisions are made for a 

grinding attachment. 


THE MAX AMS MACHINE CoO. _ Bridgeport, Conn., U. S. A. 


AGENTS—Berger & Carter Co., San Francisco, Cal. Gea. G. Suddock, Seattle, Wash. 


WELLER PURITY SYSTEMS: 


There is no better, cleaner or more econi- 
cal method for the continuous feeding, 

- washing, sorting and scalding of toma- 
toes, and the satisfactory service in the 
model plants of the country prove it. 


’ "Better get yours: in and be ready when 
_ the season opens up to take full advant-_ 


age of the conditions. 
Fully Descrined in Catalog P-24. 
BALTIMORE WELLER MFG. CO. 


CHICAGO 


‘24° 
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The New York Market 


Market prices generally tending upwards—T omatoes easier—Corn grows firmer—Most 
fruits show increased strength, California peaches being the exception—Interesting 


happenings in this market. 


Reported by Telegraph 


: New York, August 4, 1916. 

‘ The Market.—With the exception of tomatoes, and per- 
haps some grades of California fruits, the tendency of the mar- 
ket upon all varieties of canned foods is upward. Business is 
done in rather small lots and prices remain substantially un- 
changed from previous quotations, though it is a shade harder 
to get what goods are wanted at the inside figures. Buyers of 
peas are not uite so insistent and some are disposed to think 
that certain grades are offered more freely. Tomatoes are 
easier and old and new pack have sold at 90c, with plenty of 
offerings at the same figure. The market for corn is firmer 
and the general tendency is upward, with a price based upon 
75c for standards. Some fruits are firmer, California peaches 
are weaker for this season’s output. Buying is generally in as 
small lots as the purchasers dare take. With all fresh goods 
somewhat high in price, the situation is, perhaps, a shade less 
firm all around. But the outlook for products is so uncertain 
and the probability of the crop of substantially all varieties 
being below the average is so generally accepted, the holder 
who permits his stock to go at a lower price than quotations is 
a rarity. In the main the situation offers no indication of a 
reduction in price, or even of demand. But maybe the holder 
who carried his old goods a long time would be glad to dispose 
of some of them before the new pack deliveries are ready. 

Tomatoes.—Tomatoes rule rather easy under offerings of 
both old and new pack at 90c for full standard Maryland No. 
3s. Buyers have held off, pretending, at least, that they be- 
lieve the figures will be still lower in the near future. New 
pack for delivery next week can be bought for 85c f. o. b. Bal- 
timore. Some buying has been done at this figure. Again 
complaint is heard respecting the quality of the early arrivals, 
but this is no.more than usual at this season. Each year sees 
a recurrence of the same undesirable condition. But packers 
still continue to put out the poor quality to begin, probably be- 
cause the first tomatoes picked are not of the best anyway. 
No. 2 old pack are offered at 70c and No. 10s are held at $3.15, 
though sales in both these sizes are more or less light, buyers 
appearing moderately indifferent about either one. Jobbers 
are awaiting deliveries of new pack on contracts and are in no 
haste to add to their purchases. The crop promises a good 
yield, according to the opinion of conservative members of the 
trade. Last year the total pack was 8,468,000 cases and in 
1914 it was 15,222,000 cases. No one will conjecture what it 
will be this year, but some have said that it will go as high as 
12,000,000 cases; which is really only a guess. 


Corn.—The market is stronger and the tendency of prices 
is upward. Reports from all producing sections are strangely 
alike in their tone. Maine says not more than a 50 per cent 
pack. New York says 60 per cent. The South has made no 
comment. Corn in the West has suffered from the recent hot 
wave, and probably 70 per cent will cover the total output 
there. A good deal of business has been done lately for New 
York account. Some packers are out of the market and refuse 
to accept further contracts on the ground that they are uncer- 
tain about their yield. The pack all over the country is un- 
doubtedly to be short. How much the wisest cannot yet say. 
Last year the total was 10,124,000 cases. In 1914 it was 
10,900,000 cases. 

Peas.—Buying has diminished considerably of late and 
packers show rather more disposition to sell certain grades. 
It is difficult to buy standards and extra June sifted under 75c 
and most holders are asking 77%c under quotations. No. 4 
Alaska are held at 75c in all cases and in some instances pack- 
ers want 77%c. No. 3 fancy Alaska are held steadily at $1.10 
and some buyers find it harder to get them at this figure. In 
the opinion of some the total pack will not exceed 70 per cent 
of the output of 1915, which was 9,272,000 cases. In 1914 it 
was 8,847,000 cases. Some extra sifted stock has sold up as 
ee $1.25. A few Southern early standard Junes have sold 
or 80c. 

String Beans.—Refugees are firm, with No. 1s quoted at 
$1.60, No. 2s at $1.30 and No. 3s at $1.10 laid down. The 


pack is from two to three weeks late, depending upon the lo- 
cality. Southern stock seems to be easier on No. 2s and No. 3s 
and supplies are reported liberal. 


sparagus.—While a fair trade is noted in some quarters, 
in general the market is not active and business is done in smal? 


lots chiefly. But supplies are none too large and holders con- 
tinue firm in their views and refuse to concede much in, price. 


Beets.—Movement is disposed to be slow, though buyers 
show some interest by making inquiries. Prices remain firm 
as previously published. 


Baked Beans.—All prices are firm because of scarcity of 
raw stock and the fact that everything packed has been bought 
up. Plain No. 1s are held at 50c and No. 2s at 85c. Plain No. 
3s are firm at $1.10. 


Succotash.—Supplies are small and mostly out of first 
hands. Those left are held at outside prices and movement is 
generally restricted. The outlook for the coming pack is not 
promising. 


Sweet Potatoes.—Not many sales have been made this 
week beyond satisfying the purely routine demand. Business 
is done in a small way principally. But holders are disposed to 
remain firm in their views. 


Pumpkin.—Like squash, demand is restricted to merely 
routine requirements, and while sales are at good figures, they 
are too small to make much of a market. 


Spinach.—Supplies are firmly held at 80c for No. 2s and 
$1.05 for No. 3s. No. 10s are held at $3.70. 


Fruits.—A feature of the market is a disposition among 
holders to allow their California peaches to go at slightly easier 
prices. Heretofore peaches have ruled high, but this week 
they are weaker and the tendency is toward a further drop. 
Other fruits remain substantially as they have been. As long 
as the probable pack is so uncertain it is difficult to determine 
what is to -be done later. Buyers are somewhat indifferent 
and refuse to make large purchases under present conditions. 

Peaches.—Adviees from Baltimore note a higher price 
upon No. 10 unpeeled pie peaches, with nothing available under 
$2.10 f. o. b. there. Some buying prior to this advance was 
noted for New York account at $2.00. No interest is reported 
in No. 2 standard yellows. Seconds are firm. New pack lemon 
clings are offered at $1.30 f. 0. b. coast. Much of the new pack 
will be available before the new freight rate of 85c per cwt. 
from the Coast. No. 2% lemon clings are offered in some in- 
stances at $1.20 f. o. b. Coast. 


Apricots.—Stock is firmly held both on spot and for future 
delivery. The supply is understood to be moderate. No con- 
cessions are granted to buyers, no matter how large their 
orders. 

Apples.—State No. 10s are reported a shade easier, but 
the market is inactive and nothing indicates improvement. 
= packs are neglected and the tendency of prices is down- 
ward. 

Pears—While buying is in somewhat limited quantities the 
fact remains that the supply is light and most buyers are trying 
to cover their requirements before it is too late. Southern 
pack remains unchanged. 

Plums.—Little movement and prices held firmly up to 
quotations, with nothing available below outside figures in 
most instances. In nearly all instances the stock is much re- 
— and holders are firm in their views on what is now avail- 
able. 

Gooseberries.—The crop promises fair this season and re- 
port says that the pack will be larger than last year. Supplies 


a pack are very light and holders firm in their views upon 
prices. 


Blueberries.—Opening prices have been made by some 
Maine packers with $5.50 quoted on No. 10s and $1.22% for 
No. 3s. Movement at those figures is light. Old pack is about 
exhausted and holders are firm in their views. 


Cherries.—Some supplies of 1916 pack special extra are 
on the market, but they attract little attention. In other 
grades the situation remains unchanged and sales are made 
chiefly in small lots. Business seems to be limited to filling 
the bare needs of buyers. - 


Pineapples.—The market remains firm and the situation 
offers little of interest beyond the mere fact that buyers are 
supplying routine demands. 

Straw —The market is a shade firmer under strong 
advices from the South. No. 2 standards have sold at $1.02%. 
Other grades appear to be neglected. 


Bliss Automatic Sanitary Can Body Maker, No. 22-N 


High 


Speed Automatic Sanitary Can Machinery 


Speed 125 a Minute. 


A rigidly constructed, exceedingly simple and absolutely depend- 
able machine for economically making lock-and-lap seam can 
bodies, 2% to 4% inches diameter by 2 to 5% inches in height. 


Every movement from a crank or eccentric given high speed 
without vibration and with least possible wear. Automatic blank 
feed under instant control. Precision feed (patented) used on 
blanks while passing through machine insures blanks being deliv- 
ered absolutely square and to an absolute position in the notching 
attachment and on the forming horn. This is most important and 
an exclusive feature found only in our machines. 

Crank edger—its strength and simplicity a feature of the 
machine. 

Notching attachment adjustable for the entire range of the 
machine, dies and punches have separate adjustments. 


EK. W. BLISS CO., 


Chicago Office: 622 W. Washington Boulevard. Detroit Office: Dime Bank Bldg. Seattle Office: Atlantic & Utah Sts. 


The machine is arranged with jaw clutch, giving instant control. 
Soldering machine is continuous running, allowing of its operation 
while the body-maker is at a stand still. All adjustments are both 
simple and convenient. 


Builders of the Complete Sanitary Line 


25 Adams Street, BROOKLYN, N. Y., U.S.A. 


upbuilding, safe, sound and economical. 


FIRE INSURANCE CO-OPERATION 


The Basis of Security and Minimum Cost 


The co-operation of the canners of high financial standing at the Warner Inter-Insurance Bureau 

has conclusively shown that the strongest fire insurance indemnity is secured at a cost of from 

30 to 50 per cent less than stock company costs. 

At the present time the Warner Inter-Insurance Bureau has insured about 1,000 risks of the representative Canners in the United States. 
Fire Insurance Co-operation practised by the Canners Exchange Subscribers at Warner Inter-Insurance Bureau is constructive, 


It is managed absolutely in the interests of the policyholders. It is a prime factor in 


your economic success and you want to become a co-operating policyholder now. 


Illustrating Savings Made by Policy Holders 


Expense and 
Guarantee Fund 
Years Name of Subscriber Deposit Net Cost Saving 
8 (Name of the subscriber *$66,497.34 $40,878.24 $25,619.10 
6 will be given upon ap- 80,878.87 17,877.22 12,496.65 
5 plication to those inter- 61,786.09 47,036.67 14,749.42 
8 ested. ) 16,832.66 10,842.48 6,490.18 
8 40,084.92 28,910.85 11,124.07 
g 27,082.63 19,070.76 8,011.87 


The above savings were added to their profits. You can make the saving also by sending your orders to 


La 


nsing B. Warner, Incorporated 
104 South Michigan Avenue, Chicago 


CANNERS EXCHANGE SUBSCRIBERS AT WARNER INTER-INSURANCE BUREAU 


* The Expense & Guarantee Fund Deposit is comparable to the premium paid to Stock Companies 


ADVISORY COMMITTEE 
L. A. Sears Chillicothe, O. 
George N. Numsen, Treas...Baltimore, Md. 
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Blackberries.—Not_much change in the situation and sales-. 
are made principally in’ small lots. 
sions. The extent of the coming pack cannot be gauged. 

Raspberries.— Movement is limited-to requirements, which 
are light, in view of the nant that the ieee nen are now on 
the market in the: North. 


Salmon.—Movement fairly -active cand the trend of - 


prices is still upward. No large lots are moving in any quarter. 
Red Alaska-talls have sold at $1.67% inside, with some hold- 
ers quoting $1.70. Pink talls are held up to 95c and sales at 
97%c are numerous. A few chums are sold at 92%4c, which 
seems to. be inside. Columbia River chinooks are firm and the 
pack now in progress is light. 


Sardines.—Domestic sardines are in fair demand and the 
market is firmer on quarter-oil key cans and quarter-mustards. 
It is still possible to buy key quarter-oils at $2.65 f..o. b. East- 
port. The run and pack are said to be fair... 
has been done for export to France,, 
searce and high. Not much movement. Many of. those that 
have come forward have not met the expectations of importers. 


Tuna.—New pack is on the way here,. and probably before 
this is in print will arrive, but as this is prepared nothing has 


come forward and the supplies are running low. The pack is 


said to be disappointing thus far and canners are becoming 
more or less worried over the outlook. The sales are meaty 
fold larger than the pack thus far. 


Lobsters.—No movement of consequence, but prices remain 
firm and the tendency of holders is to ask more. 

Crab Meat.—The situation is unchanged and sales are 
made at full prices. Holders are indisposed to grant conces- 
Shrimp.—The market remains firm and sales are made at 
full outside figures in most instances. 


PICKED UP IN PASSING. 


A few Southern packers have made opehing ‘prices m_ 


peaches. No. 3 standard pies, 70c; No. 10s, $2.25; No. 3 sec- 
onds, white, 85@90ce; No. 3. seconds, yellow, 90 @ 95e;- Na, 2 
standard, yellow, 80@90c; No. 3 standard, yellow, $1.25, “all 
f. o. b. factory. New York buyers show little interest. 


C. A. ‘Phelan, of Phélan & Co., Chicago, was‘a in- 


the West Side trade this week. 

H. L. Weston, of C. A. Purdy & Co., Kansas City, was in 
New York this week and reported good business in his part of 
the country. 

Deviled tuna fish is offered at $1. 60 for No. “Ys and $2. 80 
for %s. Prices are per case of four dozen to the case. 

W. A. Perkins, of Perkins & Webb, Utica, N, Ys _was a 
trade visitor this week: 

. P. Lawrence, of Lawrence & Co., Scranton, Pa., bought 
groceries in New York this week. 

From Bristol Bay, Alaska, come reports of a meaetene: in 
the red salmon pack from a number of canners, 


Some packers in Maine are said to be doubtful as. “to 


whether the pack will be more than 30 per cent this season. 
Conservative estimates ‘are none above 50 ‘per ‘cent.’ 


i Late news from-Alaska says that Iess pink salmon is being 
packed this year than last.. Conservative interests appear to 
be higher in their views and talk of $1.00 is more general. 


The Neptune Seafood Company,-.of Los. Angeles, Cal. is 
said to be using the same methods of ‘canning sardines that 
have been adopted so successfully by the packers in Maine. 

Many reports of damage to the tomato crop have come in 
of late, but the fact remains that it is still too early to make 
these reports ef-muc¢h account. Were-the:-same ones to be 
made in August, it might be different, but storm damage at 
this season is.a little premature. Whoever takes much stock 
in the information thus spread abroad fails to take into account 
the wonderful recuperative properties of the tomato plant. 

L. A. Wilson, of Wilson & Co., Belfast, Me., bought goods 
in New York this week. 

L. V. French,-of French & Co., Chicago, spent a part of 
the day in the West Side grocery trade this week. 

- Alfred C. Hendricks, of Hendricks & Co:; Montreal, bought 
goods in the market this week. 

An advice from Gulf points reported the market easy on 
1916 pack shrimp, based on $1.65 for No. 1% cans. - Competi- 
tion between canners is reperted strong. 


communication from a prominent Western ‘pea packer © 


reports less than 60 per cent output of-Alaskas. * He. has -with- 
drawn from the market on all grades. 


Western packers offer Refugee string beans, 1916 pack, 
below $1.60 for No. 1s and $1.30 for No. 2s. The pack : oe: 
ises to_be light. 

Reports: have been current, that: some Maryland - packers 


have offered No. 3s tomatoes at 87%e, first halt of August 
shipment. 


Holders: make no conces- 


A little business. 
Foreign goods are very . 


cases. 


‘late pack has begun. 


ne sale of 500 cases of No. 1 chum salmon was reported 
Some holders ask 92%c. 
on factor says that never before has the demand for 


‘ aon been as great as it is now. 
‘e A few State pea canners will sell No. 1 fancy at $1.75. 


Most of them are asking $1.15 for No. 3 sweets. 


Little Western corn is available below 65c f. o. b. factory. 
Corn is burning up in one place in the West, drowning in an- 


_ other, and torn up by heavy winds in another; but discouraging 


reports come from all directions. 

A letter from France says that the sardine catch is small 
and prices are so high that Americans will scarcely buy them. 
All suppligs are sold readily at home at full prices. 

A few lots of No. 10 Pennsylvania apples are offered at 
$2.00 laid down in New York. 


L. A. Dobson, of Dobson & Co., Lansing, Mich., bought 
goods in New York this week. 


William C. Manderville, of Manderville & Co., Utica, N. Y., 


was in New York this week. 


‘One sale of No. 10 State apples was made at $2.15 deliv- 
ered. Quality was reported fair. 

The carry-over of salmon on January 1 was 2,409,394 

Shipments from January 1 to July 1 were 2,252,358 
cases, leaving only 157,036 cases on the Coast on July 1, and 
two months to go before the new pack is ready for delivery. 
The July shipments will clean up the pack. 

No. 1% shrimp, 1916 pack, is offered at $1.60 by some 
canners in the South. 

W. H. Wilkins, of Pearl River, N. Y., bought canned foods 
in New York this week. 

Milton C. Wright, of L. A. Mills & Co., Sandusky, Ohio, 
was a trade visitor this week. 

Considerable business has been done in 1916 pack No. 2% 
lemon cling peaches at $1.20 standards, and $1.30 for extra 
standards, f. o. b. Coast. 

A letter from the West says that the lowest price obtain- 
able on Western corn is 65c f. o. b. factory for 1916 standards. 

A State canner writes a broker: “The corn pack is going 
to be light in my section and is going to command higher 
prices. We are no longer selling futures.’’ 

Advices from the Columbia River are to the effect that the 
run is improving, but packers say they can’t fill their orders. 

C. V. Peterson, of Peterson & Co., Bangor, Me., visited the 
West Side grocery trade this week. 

Some packers in Wisconsin report a shortage of 60 per 
cent in Alaska peas. Sweets are estimated as 50 per cent short. 

H. Valliant, of W. H. Valliant & Brothers, Bellview, 
Md., spent 2 a part of a day in the West Side grocery trade this 
we 


One sale of 1,500 cases of No. 1 chum salmon was reported 
at 90c. Further bids at the same figure were refused and 
92%e was asked. 

A New York State canner writes that he has finished pack- 
ing early peas and has about two-thirds of an average. The 


The crop will be about 59 per cent. 

Portland, Me., advices say that considerable business has 
been done in blueberries at $1.22% for No. 2s and $5.50 for 
No. 10s, f. 0. b. factory. Packers are not looking for business. 


The Kelly-Clarke Company says that reports from the Co- 
.lumbia River report no improvement in the pack of fancy chi- 
nook salmon. Late mail advices report a record run on the 
river, but perhaps the fancy quality is lacking. 

R. A. Porter, of Boston, spent a part of a day in the West 
Side grocery trade this week. 

One factor places the pack of peas in all sections at about 
65 per cent of the output of last season. 

George A. Stangler, of Ripley & Stangler, well-known deal- 
ers of Chicago, bought goods in New York this week. 

John A. Watkins, of Watkins & Roberts, Norfolk, Va., vis- 
ited the canned foods market this week. 

' The 1916 lobster pack is reported about as large as that 
of last year. Packers are said to be all sold up on contracts 
and have nothing to offer. 

Packers of Maine blueberries report a promising outlook. 
ge A are held firm at $1.22% for No. 2s, and $5.50 for 

All Southern packers are out of the market on 1916 pack 
No. 10 spinach. A few No. 8s are offered at $1.00 f. o. b. 
factory. 

‘Some Ohio canners have declined bids of 62 %c f. o. b. fac- 
tory on cérn. Most packers are sold up on standards. 

. A few lots of State No. 10 apples are reported offered at 
$2.15 f. o. b. here. Better grades are hard to find at $2.25, 
and in some instances up to $2.40 is asked. 


Late arrivals of new tomatoes in this market show excel- 


‘lent quality, according to the statements of buyers who have 
_cut samples. 


Some say that they are superior to any received 


in years. HUDSON. 
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G-E Motors In This 
Large Canning Factory 


do all the preliminary work of preparing for the pack. 

The first motor operates the conveyor and pea cleaner, the 
second and third the pea viners. Other motors in similar positions 
operate the pea shellers and the stack conveyors for removing 

refuse vines. 

Every section of the work throughout this large plant 
is operated by an individual G-E motor. When any unit is 
out of work, the power cost stops. 

Individual motor drive makes a neat, clean 

and attractive proposition. G-E motors are 

steady under heavy loads—respond quickly to 

changes in power demand, provide effective 

stimulus for better packs, allow faster 
G-E Motors work and cut losses to a minimum. 


are located 
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The Chicago Market 


The long hot, dry spell finally broken—Virginia has withdrawn from the tomato market 
—Jobbers dubious about injury to crops—Many old buyers fear for the output in 
quantity and quality—Corn canners exercised over possibility of short crop—Jobbers 
believe salmon a good speculative purchase—The question of canners’ labels or 


jobbers’ labels. 


Reported by Telegraph 


Chicago, August 4th, 1916. 
The Great Hot Spell.—For about four weeks, ending 
August Ist, or rather the evening of July 31st, we had the most 
continuous and severe period of hot weather which the Central 
West has experienced for many years. There was some rain 
at intervals, but not enough to modify the temperature greatly 
or to counteract the droughty effects of the severe heat. 


I live in the suburbs of Chicago (Oak Park—10 miles 
out) and the leaves from my elm and maple trees are all curl- 
ing up and falling because of the heat, and the grass on the 
lawn is drying up like hay in places where it has not been 
sprinkled. 

I have talked to other suburbanites and their experience 
is the same as mine. Many say that their gardens are ruined, 
and the gardens must have been damaged badly, as my house- 
keeper says that she is unable to buy any fresh vegetables in 
the markets, neither peas, beans, lettuce, cauliflower, or scarce- 
ly anything, so we are going back to the old reliable ‘June 
garden in the January pantry,” and tonight had our vege- 
tables out of cans, far better in quality than the tough, stale 
stuff we have been buying from the market and from hucksters. 

I am describing these conditions as I have found them, so 
that my readers can form their own opinion as to the canning 
output and the crop prospect for peas, corn and tomatoes for 
canning purposes. 

During that four weeks the thermometer has seldom gone 


below 90 in the day time and has several times been above . 


110 degrees. I do not mean a government thermometer on top 
of some high building, where the breeze keeps it below actual, 
but I mean the thermometer at the street level. 

This spell of hot weather has extended generally from the 
Missouri River on the west to the Blue Ridge Mountains on the 
east, and from the Ohio River south to the Canadian boundary, 
consequently it cannot be called a local condition. 


Jobbers, however, are incredulous as to reports of condi- 
tions and claim that the hot spell came too early to make havoc 
with the crops, and that it is more likely to have done good 
than harm. Some of these wholesalers are like a Scotch parson 
who said: “I am aye open to conviction, but I wad like to see 
the mon who can convince me.” 

There is and has been but little speculative buying despite 
the hot weather and drought. 

Canned Tomatoes.—There is no news from Indiana or 
Ohio as to the condition of the tomato crop. Virginia reports 
a withdrawal of her tomato canners from the market owing 
to protracted rains and severe storms, and in the vicinity of 
Federaldsburg, Md., a correspondent states that there are only 
a few sellers of futures at No. 3, 85c; No. 2, 65c f. o. b. cannery 
because of extensive crop damage and heavy rains. 

Wholesale grocers are not increasing their holdings of fu- 


ture contracts, preferring to stand pat for the present, having 
their future sales well covered. 


There are several lots of spot 1915 pack of tomatoes in ° 


warehouse in Chicago, probably aggregating twenty thousand 
cases, that are held by local brokers for account of canners. 
Some of these have been rejected and are on resale; others 
have been carried for a $1.25 price and have been carried too 
long. These goods are holding the local market against ship- 


ments of early packed goods that are now being offered at 85c 
to 8714c by Eastern sellers, or possibly they are offering 1915 
pack for immediate shipment as new goods. Telegrams do not 
give details as to whether the offerings are new pack or not. 

Wise old buyers and brokers are not saying a great deal, 
but are anticipating trouble this year with the 1916 pack of 
tomatoes as to shortages and qualities. It is to be hoped that 
their aprehensions are unfounded. 

Canned Corn.—There are rumors to the effect that the 
sugar corn crop is ‘fired’? amd in poor condition on account of 
too much early wet weather and too much recent continuous 
very hot weather, and that canners, who have sold about twice 
the amount of futures as sold last year, are anxious about the 
outcome. 

There are no offerings of canned corn from Indiana or 
Ohio or Illinois, Wisconsin or Iowa just at present, as canners 
are evidently sold up as far as they propose to sell on futures. 

There is no carry-over in canned corn. Efforts on the 
part of brokers to find desirable lots of standard or extra 
standard in first hands develop the fact that there is none 
scarcely to be had anywhere, and wholesale grocers have none 
to sell in a wholesale way. 

Canned Peas.—This article is entirely nominal as to price. 
There is much variation of opinion as to the outcome of the 
pack of late peas. Some canners are delivering in full and 
some are delivering one-third on contracts. 


I have not seen a can of Indiana packed peas this season. 
I have tried repeatedly to get a glimpse of their quality this 
year, but have not seen a can in the hands of a wholesale 
grocer or on a sample table, and I am around among the sample 
tables all day long. I imagine that the Indiana pack has gone 
elsewhere. 

I received a letter recently from a very prominent Indiana 
canner in reply to an inquiry as to why Indiana seemed to be 
offering so few canned foods for sale. 

He said: ‘Those wholesalers of Chicago have had so 
many beautiful and artistic labels printed that we canners are 
finding that our labels have no chance in that market, and we 
are selling other markets.’’ 


This may account for the fact that Indiana is apparently 
so “gun-shy” this season. : 

Canned Salmon.—Conditions have developed in the sal- 
mon situation that have caused the wholesale buyers to believe 
that salmon is a good speculative buy. It is the good old 
game which is played every season and for which the whole- 
sale grocers always fall. They buy salmon heavily when it is 
not needed and won’t sell, carry it patiently and expesively 
until summer comes again, and then sell it for about what it 
cost them or a little less. Those salmon sales promoters are 
hypnotists of 18-karat refinement and certainly are artists who 
can hang their pictures on the first line. 


The great argument now is the export demand which is 
going to take every salmon, pink, cohoe, red, sockeye and chi- 
nook, and the Japs are going to take the chums. This is an 
off year, but 1917 is the year of the big run, and maybe we 
will all get a chance then to buy a can of salmon? 


(Continued on Page 33, Column 2) 
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J.B. HENDERSON & SON 


160 North Fifth Ave Room 717 Chicago, Illinois 


PHONE, FRANKLIN 5167 


CANNED FOODS ONLY 


There are only 43 Wholesale Grocery Houses in Chicago which we consider 
prompt pay and reliable. We sell them all and personaly call upon them 
all regularly. If you have canned foods you desire sold write us giving 
a description of the quality and quantity and we will promptly reply 
advising you of the price we can obtain. This is the largest and most 
active canned foods market in the United States handling a larger volume 
and variety of canned foods than any market in the world. You should 
be reliably represented here. We refer you to any Wholesale Grocery 


If you want to BUY or SELL 


STANDARD 
TOMATO PULP 
WHOLE 
write or wire us. 
We will give you free of charge full instructions 
and best methods of equipping for, and manufactur- 


ing Pulp from trimmings and Whole stock from our 
Mr. Grant’s thirty-five years ex perience. 


MR. CANNER— 


House in Chicago and to The Mid-City Trust and Savings Bank of Chicago 
as to our reliability and dependability. If it is good food and comes in a 


You can’t afford to throw away your PROFITS 
can we will sell it. 


in trimmings and small tomatoes. YOU have paid 
for 2000 pounds Tomatoes why throw away half in 
waste? 


We have buyers who will take your output at a 
reasonable price and pay cash. 


HARRY C. GILBERT CO. 


Plenty of time to equip. 


KENTUCKY BROKERAGE CO. 


210 KELLER BUILDING 
LOUISVILLE, KENTUCY 


CANNED FOOD BROKERS 


INDIANA TOMATOES A SPECIALTY 


305 Majestic Building INDIANAPOLIS, IND. 


“Slaysman” POWER PRESS 


These presses are made in a large number 
of standard sizes, and with roll or dial feed 
if desired. We are also prepared to quote 
on special presses for special purposes. 


In addition, we make combination wiring 
and horn presses, and duplex folding and 
seaming presses. 


We will appreciate your inquiries. 


We Carry a Stock of Presses. 


SLAYSMAN & COMPANY 


801-805 EAST PRATT STREET 


BALTIMORE MARYLAND 
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PACKAGES AND THEIR ADVERTISING VALUE 


Color Affects the Apparent Size, and Makes a Lasting Impress- 
ion Upon the Consumer, a Fact Which Clever 
' Salesmen are Quick to Notice. 


By R. S. Boyd, Advertising Manager, Beech-Nut Packing 
Company, Canajoharie, N. Y., in “Publishers Guide,” N. Y. 


If there is one thing connected with the marketing of a 
product that has been overlooked or neglected it is the pack- 
age. I am speaking now of all lines of business. Look over 
any retail stock you please and see how many packages, con- 
tainers or boxes, call them what you please, are an addition 
to those shelves. How many give you the slightest desire to 
purchase If you do it, you are in for the surprise of your 
life. Am sorry to say that you will not find many of them 
produce that result. Worse still, you will find some that are 
positively unsightly. 

Most manufacturers realize that it takes a trained man 
to write an advertisement and an experienced man to plan a 
sales campaign, yet, by appearances one is led to believe that 
some think anyone can design a package. If they do, they 
never made a more serious mistake in their lives. It requires 
the skill of an artist combined with the knowledge of an ex- 
perienced merchandiser. 


By packages I mean all containers in which merchandise 
is packed that appears on the retailer’s shelves, irrespective 
of whether or not the goods are taken out when delivered to 
the consumer. 

Our definition of an effective design for a package is one 
that is attractive. Not necessarily beautiful, in fact beauty 
and the artistic element might be made entirely secondary 
to the eye-compelling power of the design. 


Remember, we are talking now of effective display pack- 
ages, not merely something that you can put a product in, 
stick a label on, send it out without having the contents 
broken, but real display packages that have a genuine adver- 
tising value to the manufacturer and to the retailer. There 
is a vast difference between the two kinds. 

Packages have a very positive value in advertising. By 
the way, why not call things by their right name? Instead 
of using the term advertising, we will call it selling, for that 
is what it is. Packages have a positive value in selling—and 
are a distinct sales help to the manufacturer and retailer. 

Before going further with our subject it would be well 
to determine just why and how a package is a sales help. 
While the following reasons do not entirely cover the subject 
from a manufacturing standpoint, from a sales point of view 
they are the major points of merit. 

No 1—Packages, properly designed, suggest the particu- 
lar points of merit of the product or as I term it tell the man- 
ufacturer’s story. 

No 2—Packages by their effectiveness in both color and 
form gain a more prominent position on the retailer’s shelves, 
on his counters and in his windows. 

No. 3—Packages make it possible for the retailer to dis- 
play the goods without damage to his investment. 

No. 4—Packages by their effectiveness create in the con- 
sumer a desire to handle and buy. 


No. 5—Packages help the consumer to 


identify the 
product. 


No. 6—Packages enable the manufacturer to establish a 
good will that he could not otherwise obtain. 

No. 7—Packages in a good measure help the manufacturer 
to control the condition in which his product reaches the con- 
sumer. 

We are only interested in reasons Nos. 1, 2, 3, 4 and 5. 

No. 1‘‘Packages properly designed suggest the particular 
points of merit of the product.” 

It is here where so many packages fail. The packages— 
the receptacle that holds the product—must, if it is to be a 
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sales help, suggest the salient points that go to make up the 
commercial value of the product. As I am more familiar with 
food products, I will use them ag illustrations, although I 
believe the underlying principles to be true, irrespective of the 
product. 

First, the shape of the package must be clean-cut, and 
trim, of a design, if possible, different but not grotesque. It 
also must pack well in the shipping case or your loss by 
breakage will in a measure offset your gain in sales value. 
By the trimness of its lines it suggests quality, although this 
needs the help of color to fully bring it out. The package 
should not be so large as to suggest cheapness or inferiority 
of product, nor yet so small as to suggest expensiveness. Some 
manufacturers seem to think that bulk is all the consumer 
wants, and through the very size of the package lose the sug- 
gestion of quality. 

Then there must be a nicity of balance between the prom- 
inance given the name of the product and the manufacturer’s 
name or brand. Go into a grocery store and look at the 
shelves of canned vegetables. From across the store you can 
see a bewildering array of red tomatoes, green peas, green 
beans, yellow corn, but on only a few can you decipher the 
brand name. In this instance, with so common a product, you 
can easily see how the canner has reversed his values and is 
giving prominence to the secondary subject. He knows that 
such canned goods are almost invariably kept together and 
his competitors will advertise the product, common to them 
all, therefore, why not devote his space to his brand? Let 


his competitors push corn if they wish, while he pushes 
Smith’s corn. ; 


We now come to the color scheme for a package. It is 
a topic for an expert to talk hours on. Color is your business. 
Therefore, I won’t bore you with platitudes on the proper hand- 
ling of color in package design. 

There is, however, one side of color that I believe is not 
given proper attention and that is the appeal or suggestive 
power of color. That is the power, more than any other, that 


. enables the manufacturer to tell his story to the consumer. 


To make my meaning clear, I am going to run over a 
few simple suggestions that probably are familiar to most 
of you, but will lose nothing in the repeating. If you wish the 
design to appeal to the rugged type of out-door man—to a 
more or less elemental taste—to children, use the bright colors 
—bright red, bright yellow, bright orange. They are the ones 
that will get your story across. 

If your product is one that would appeal to the ultra- 
refined or dignified, don’t forget that purple and the violet 
shades exert the strongest appeal to these natures. 

Bright red in the mass appeals to the primitive emotions. 
when handled separately it adds life—an air of strength— 
stability. It gives a punch—the eye-compelling power that 
some other colors lack. When used too freely it reduces the 
apparent size of the package. For that reason, it could be 


used quite freely where the nature of the product makes the 
package bulky. 


Blue is a cold color. It has no life and is best used only 
where a sense of coldness is desired. For instance, furs, soda 
fountain supplies, cold storage products, ete. Its very lack 
of life tends to increase the apparent size of the package. 

Green is one of the most attractive of all colors. It has 
perhaps the widest range of suggestion of any—coolness, yet 
a live coolness, freshness, restfulness, quietness, and is appe- 
tising. What other color is so suggetive for a summer product? 

While the following does not concern the suggestive power 
of color, it is a point that perhaps is worth remembering. If 
a package for any reason is apt to be placed on top shelves or 
in dark places, remember that yellow is the most luminous 


of all, therefore will carry further than any other colors under 
such conditions. 


These are but a few tentative examples and I use them 


simply to illustrate my point. Make the package tell the man- 
ufacturer’s story. 


ESTABLISHED 1864 


HIGHEST QUALITY PACKER’S CANS 


Messrs. W. W. BOYER & CO., 


Machines, of which we now have two high speed tandem lines and one single machine. 
We will also say that your service has been all that could be desired in every respect. 
Very truly yours, 
SCHALL PACKING 
By John W. 


BALTIMORE - MARYLAND 


OPEN TOP (SANITARY) 


Single or in Tandem for Highest Speed Lines, Corn, Peas, Etc. 
COPY OF LETTER FROM ONE OF OUR CUSTOMERS 


Mp. Baltimore, November 9th, 1915. 
Gentlemen:—We are in receipt of your letter of the 8th, and in reply will say that we are well satisfied with your 
Open Top (Sanitary) Cans and Closing Machines with which we operated our entire factory this season, after giving them’ 
a trial on a part of our pack last year. We must say that your cans have turned out better than any we have ever used, 
either Open Top or Old Style for strong tight seams, freedom from leaks, and smooth, steady running of your Closing 


COMPANY, 


Schall, President 


READY FOR SHIPMENT TODAY 


need when you need it. 


78 TERRACE - BUFFALO, N. Y. 


“PEERLESS” 


“PEERLESS” SYRUPERS 


Don’t delay. Freights are moving slowly. Send ‘your | 
order by telegraph and you will have the equipment you 


PEERLESS HUSKER 
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In food products we have two intangible elements that 
must be brought out—flavor and aroma. Flavor and aroma 
are impossible of description, for what may be pleasant to my 
palate and pleasing to my sense of smell may be offensive to 
you. Yet it is possible to so design a package that it will 
appeal to these senses in us both. If such elusive elements 
can be suggested successfully, how much easier it will be to 
tell the story of a less complex product. 


No. 2—‘‘Packages by their effectiveness in both color and 
form gain a more prominent position on the retailer’s shelves, 
on his counters and in his windows.” 


Retailers throughout the country realize more and more 
the value of the display feature in the merchandise they handle. 
They appreciate the fact that a purchase made by a consumer 
without attention from a salesman is a profitable sale indeed. 


Therefore, packages that lend themselves to display—that in 
themselves are effective, are so placed that this element of 
silent salesmanship has full play. They are given prominent 
display on the counters, one of the most effective ways of 
displaying merchandise we have. It places the package where 


the consumer can reach it. In this case a package in the 
hand is worth a dozen on the shelf. They are given promi- 
nence in window displays, for they not only make an attract- 
ive window, but decrease the time necessary to dress that win- 
dow. These are all valuable points to remember. 


Manufacturers are spending a good portion of the thous- 
ands of dollars paid to salesmen in getting their goods prom- 
inently displayed in the retailer’s stock. Analysis may show 
this indifference on the part of the dealer to be due to a poorly 


designed package. If so, the cure lies in a new and more 
effective design. The cost of their unattractive package, which 
failed to obtain the recognition from the dealer, plus the cost 
of the additional effort the salesmen find necessary to get the 
goods displayed, will far exceed the additional cost of the more 


effective package. The result? More time for the salesman 
to put on straight selling—a satisfied customer for the manu- 
facturer—an effective silent salesman added to the retailer’s 
force. A money-making arrangement all around. 


Give the retailer something to work with and he will sur- 
prise you with the results he will accomplish. 


With this in mind you can see the importance of studying 
the package from the dealer’s standpoint of how it will look 
on his shelves. If possible, so arrange the design that, when 
lined up on the shelf the color scheme forms itself into striking 
masses or bands of color, or, in other words, the original de- 
sign will, when grouped, form another. Such a massing of 
color cannot help but attract the eye and give that package 
prominence over competing lines, which is indeed a sales help. 

Such an arrangement of package design spells money for 
both the manufacturer and the retailer and is second only to 
quality in getting repeat business. 


No. 3—‘‘Packages make it possible for the retailer to 
display the goods without damage to his investment.’’ 

But few products will stand being continuously exposed 
to the action of the air and light, not to mention sunlight, 
without deterioration. Merchandise so exposed is apt to be- 
come shopworn. We cannot blame a dealer for not wanting 
to sacrafice a certain amount of his stock to sell the balance, 


much as he and the manufacturer are desirous of moving the 
goods. : 


Therefore, merchandise that is not protected by a package 
is apt to be given but little publicity in the store. For instance, 
take men’s ready-made clothing. The better the store the 
less you see of the goods, and practically nothing of the manu- 
facturer’s name. Now I am not saying it is possible to put 
men’s suits in packages, but if it were, what advertising the 
manufacturer would get! For then the manufacturer’s name 
could be given the prominence it should have. 
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So we have another reason why packages are a sales help. 
They make it possible for the dealer to continuously exhibit 
the manufacturer’s goods and at the same time assures the 
manufacturer that his name is being tied to his product. 

No. 4—‘‘Packages by their attractiveness create in the 
consumer a desire to handle and buy.”’ 

As we have already shown, a package design as previous- 
ly outlined is more apt to be prominently displayed—is seen 
by the shopper—and by its effectiveness holds her attention. 
I use the feminine advisedly, for the housewife is the largest 
purchaser in the country. This point of attracting her atten- 
tion is worth remembering, for there is a vast difference be- 
tween having one’s attention drawn to an article by a salesman 
and in having the article itself attract us, or, as we think, is 
picked out by our superior intelligence. In the first place, 
the salesman must overcome the natural resistance or repul- 
sion we exert toward an outside force (or sales talk), whereas 
we are usually very receptive of outside impressions (originat- 
ing in the attractively designed package). 

A package once in the hands of the consumer, jf it be at- 
tractive, is a long way towards being sold. 

No. 5—‘‘Packages help the consumer to identify the pro- 
duct.” 

Of course, in considering those products of a make-up that 
permits the attaching of the trademark directly to the product 
itself, this reason may be ignored. 


There are, however, any number of products that do not 
fall into this class. To such merchandise a package is very 
valuable in identifying it to the consumer. Such products 
usually reach the consumer’s home in the original package. 
There is seen and used until that particular piece of mer- 
chandise suggests that particular package and label and vice 
versa. Good color combinations or colors in the mass are 
easier to remember than are names. This is also true of 
figures. An illustration of the fact is the Old Dutch Cleanser 
package. This brings us to another value of the effective 
package. Should the consumer forget the name of the pro- 
duct she will remember the package and ask for it as the red 
and white package or whatever the distinctive feature may be. 
The distinctive feature being easy to remember is a great help 
in stopping substitution. The advertising value is obvious. 


I cannot impress on you too strongly the important part 
an attractive package plays in the marketing of merchandise. 
The creating of these offers a broad field for your efforts. While 
I may be wrong, I believe that many of the packages on the 
market today are not as great a help in making sales as they 
might be. 


Don’t think that this opportunity applies only to food 
products, for it does not. It is open to all lines that market 
goods in containers that are to be displayed on the dealer’s 
shelves. 


The trouble is that many manufacturers overlook this 
opportunity and are prone to look on money spent on a pack- 
age as simply an added expense, rather than money invested in 
one of the most productive forms of sales help that we have. 


An attractive container is the silent salesman that holds 
the dealer’s interest in the goods after the salesman has left 
—cries for and gets a prominent position on his shelves— 
catches the consumer’s eye and insinuates itself into her good 
graces. It Helps Sell the Goods. 


In the final analysis the package is the last link in the 
completed chain of advertising that binds the consumer to the 
manufacturer—-magazine and newspaper space—store adver- 
tising material—the package. 

Lithography is an art and should teach, if anything in the 
commercial life does, the value of color. 

I believe it is your duty as being best fitted to appreciate 


the possibilities of this important subject to bring it to the 
attention of your clients, 
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You are sure to do one of two things with regard 
to preparing yourself. 


PREPAREDNESS 


What would you do if you received the following 
letter from us? 


“Owing to the shortage of cars due to embargoes on 
the Railroad, it is impossible for us to get your 
car of cans off for the next two or three days.” 


Now stop for a moment and decide fair and square. 


We never expect to write such a letter—but are 
talking to you now today, on an equally import- 
ant matter. 


You will take your cans in now or— 


You will take them in later on when you are rushed 


and in the midst of your crops. 


Why not now? 


There are any number of reasons why 
you should be PREPARED in time. 
Avoid the worry and anxiety that 
may be thrust upon you during the 
busiest part of your year. 


Shortage of cars has evinced itself at 
at this early date. Railroads are all 
rushed—Warehouses being filled to 
capacity owing to carriers not being 
able to handle merchandise fast 
enough. 


We just received a letter recently from 
a customer in New York State and 
one in New England advising cars 


shipped 4 weeks ago have not ar- 
rived owing to the embargo on the 
road. 


Now don’t leave yourself open to be 
placed in this predicament. We 
want you to feel the same content- 
ment as shown herein. 


It will not cost you any more to be 


PREPARED. 


Co-operative: Work on your part will 
relieve the situation materially. 
The grass always looks greener ahead, 

but it hardly ever is. 


MORAL: Be PREPARED. 


BOYLE CAN COMPANY 


BALTIMORE 


MARYLAND 
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“AMERICA, I LOVE YOU.” 


This Land Is One Vast Treasure House—Rich in Its Hallowed 
and Historic Spots, Glorious in Its Scenic Marvels— 
Its Ancient. Races. 


How peculiarly blest are the American people, not only in 
that they have been spared the horrors of the great war now 
devastating most of Europe, but in the wonderful resources 
and unparalleled beauties of the country itself, is strikingly 
set forth in a communication to the National Geographic So- 
tiety from its director and editor, Mr. Gilbert H. Grosvenor. 
A part of the communication, issued as a bulletin recently from 
the society’s Washington headquarters, says: 


“Rarely has there been afforded a more impressive illus- © 


tration of the statement that it pays to advertise than is to 
be found in the story’ of the endless stream of tourists hasten- 
ing to Europe during the several decades before the great war. 

The appeal of the art treasures and associations of the 
Old World, which is the original home of all Americans, is 
really not sufficient explanation of the fact that until last year 
100 American tourists were crossing the Atlantic to one Amer- 
ican tourist who crossed the United States. The delightful 
literature which the European travel bureaus and. steamship 
companies placed at our disposal so whetted our appetite for 
a view of the lakes of Ireland and Scotland, of the castles on 
the Rhine and Danube, of the scenes made famous by Shake- 
speare, Dickens, Victor Hugo and Goethe that we turned our 
backs upon scenery more beautiful, wild flower gardens and 
forests incomparably finer, mountains more superb and lakes 


more radiant than any to be seen in the lands across the At- 


lantic. 

It is true that one finds a more ancient culture in Europe. 
It is also true that he finds more splendid architecture. And 
likewise it is true that he finds there better art; for before 
America was born into the family of nations Europe had cas- 
tles and cathedrals and masterpieces of art and sculpture. 

But in the architecture which is voiced in the glorious 
temples of the sequoia grove and in the castles of the Grand 
Canyon, in that art which is mirrored in American lakes, which 
is painted in geyser basins and frescoed upon the side walls of 
the mightiest canyons, there is a majesty and an appeal that 
the mere handiwork of men, splendid mene it Rewed be, can 
never rival. 

Nor is our country lacking in hallowed and historic spots. 
Is Waterloo, where Napoleon’s star of empire set forever, any 
more sacred to the American heart than Appomattox, where a 
new nation was born out of the throes of internecine strife? 
Are Austerlitz and Wagram, with their high tides of the French 
empire of soil more sacred or-atmosphere more hallowed than 
Valley Forge and Gettysburg, Plymouth Rock, Independence 
Hall and Mount Vernon? Does London or Paris or Berlin con- 
tain more of inspiration to us as a people than Washington, the 
nation’s capital? 

We have wandered far to find the picturesque and the 
magnificent, and yet it is not entirely provincial philosophy 
which says that New York is in many ways the most wonder- 
ful, the most striking and the most interesting of all cities of 
the earth; neither is it only the voice of the man who has riéver 
geen other shores that pronounces Yellowstone Park the most 
marvelous picture-book of nature’s library; nor yet is it the 


narrow pride of the spread-eagle orator alone that awards to | 


the Grand Canyon and the Yosemite and the big trees first . Before the war, exports from this port were 38 per cent. of 
, total for entire country, compared with 75 per cent at present. 

Luray Cave, in Virginia, and Mammoth Cave, in Kentucky, 


place among the wonder scenes of the earth. 


surpass in originality’and grandeur any caves in Europe, while 
Niagara Falls has no rival in Europe or Asia and our American 
forests are the glory of the world. 

Man goes to Asia and to Africa to study forgotten civiliza- 
tions, when the redskins upon our own Western plains and in 
our own cliff dwellings reveal stories of the past as strange as 


ny we know and constitute a race more magnificent in phy- 
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sique than any that can be found in other parts of the world. 

Our country is the treasure house of nature’s scenic jewels, 
containing so many and such an infinite variety of marvels that 
thousands of our matchless treasures cannot even be men- 
tioned in this brief article; hot springs as salubrious as any 
across the ocean; broad , hard, white beaches iike the automo- 
bile course at Ormond, superior to any in Europe; coast scenes 
like those at Mount Desert, Marblehead, Mount Tamalpais, 
Santa Barbara, San Diego; an inland waterway which parallels 
the Atlantic coast and is almost continuous from the State of 
Massachusetts to Florida, with possibilities for adequate enjoy- 
ment unequaled except in our own wondrous Puget Sound; 
canals picturesque as any in Holland, such as the mountain 
gorges and blue grass pastures of the Chesapeake and Ohio 
Canal, from Washington to Cumberland, or the historic Mo- 
hawk Valley of the Erie Canal—a desert with colors as heav- 
enly as those of the Sahara and, though devoid of picturesque 
camels and Arabs, adorned with the most extraordinary cacti 
and desert vegetation on earth, and studded with marvelous 
works of the human hand like Salt Lake City; great fresh- 
water lakes, on which you can take a voyage of 1,000 miles on 
ocean liners; Alaska, possessing the grandest glaciers in the 
world outside the polar regions, fjords more impressive than 
Norway’s and mountains like Mount McKinley, which towers 
nearly one mile higher than the loftiest peak in Europe. 

One could spend an entire lifetime seeing nature’s master- 
pieces within our boundaries and not reach the end of the 
catalog. 


IMMENSE WAR FIGURES. 


Under date of August 1st The American Metal Mar- 
ket, of New York, gives some figures that are interesting. 
It says: 

“The latest compilations of the cost of war show hcw 
utterly beyond conception those figures have grown. An esti- 
mate of $50,000,000,000 as the total cost of the war to date 
is a figure that can be handled by the tongue, but not by the 
mind. It hardly helps the human imagination to know that 
the amount spent in two years is ten times the cost of our 
four-year Civil War. The latest Wall Street compilations 
place the total war loan of the Allies at $27,066,754,110, the 
total war loans of the Central Powers at $12,124,500,000, and 
the grand total of war loans at $39,191,254,110. 


“The ability of industry in the United States to meet an 
emergency is illustrated by success which shell manufactur- 
ers, called on suddenly to increase output largely and in many 
cases to enter a field entirely new, have attained. Bethelehem 
Steel, the leading munitions producer, is making 25,000 com- 
pleted shells daily and is shipping more than 1,000,000 shells 
monthly, including those the parts of which are supplied 
Bethlehem by other concerns. Perhaps the most striking 
illustration, however, is the record made by the three equip- 
ment companies that took a joint order 15 months ago for 
5,000,000 shells. These are American Locomotive, New York 
Air Brake, and Westinghouse Air Brake. These have been 
producing between them, 30,000 of these shells daily, and 
have at the same time been able to fill other and smaller 
shell contracts. American Locomotive, for instance, is just 
completing an order for 4.5-inch shells. 

“The flood of gold which has been pouring into New 
York to pay for war munitions and other supplies for the 
Entente~ Allies, was increased last night, when the French 


Line steamship Rochambeau arrived from Bordeaux with $43,- 
000,000 more. 


“Approximately 5,775,000 tons of loaded war munitions 
were handled in New York Harbor in the past year for Allies. 


There has been an average of five vessels of 3,000. tons capac- 


_ity loaded a day. 


“Appropriations for national defense for the year 1917 
now contemplated by Congress aggregate $685,343,017.27. 
This sum exceeds the entire ordinary revenue of the United 
States for any year preceding 1911. It is greater than the 
national debt for any year preceding 1862. It is almost twice 
the cost of the Panama Canal. It is more than two-thirds 
the value of the wheat crop and is nearly one-third the value 
of the corn crop.” 
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SAFETY FIRST 


“CONTINENTAL” 


Pick-Up Gums 
COLD Pick-Up ‘Gums 
H OT Pick-Up Glues 


For All Can Labeling Machines 


THE CONTINENTAL MBG. CO., Inc. 
4611-15 W. Girard Ave., Philadelphia, Pa. 


CANTON BOX COMPANY 


2501 to 2515 Boston St., Baltimore, Md. 


PACKING BOXES 


Made up or in Shooks. Cargo or Carload. 


This New Combination Office Building is 
semi-fireproof, but is fireproof. Insurance on merchandise is 15 3/10c 


"Gate eek ei five minutes walk of all freight depots, and CRARY BROKERAGE COMPANY 


at the door of the richest agricultural territory on earth. 


We own and operate our own building, and are also bonded to the PACKERS’ SALES AGENT 
state. Switching charges absorbed by carrier. We solicit your Kansas 
City business on the basis of safety and service. WISCONSIN CANNED PEAS 
BROKERS OFFICE & WAREHOUSE COMPANY : WAUKESHA, WIS. 


“Brokers’ Building” KANSAS CITY, MISSOURI 


STOP! LOOK! LISTEN! 


We Offer for Quick Shipment 


g—=STYLE WONDER Continuous Asitating COOKERS 


USED Part of Last Year Only. 


These Machines are built to handle Number 3 Cans, and have 
a capacity of approximately 4500 cans tomatoes per hour. 
We will sell these Machines with Guarantee that they are in 
good condition and no reasonable offer will be refused. 


WRITE US AT ONCE 


S. O. RANDALL’S SON 


408 MARINE BANK BUILDING BALTIMORE, MARYLAND 


Merchandise 
ha, 
TT} 
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SELLING “FUTURES” TO THE CONSUMER. 


Franklin MacVeagh & Co., the well-known wholesale 
grocers of Chicago, issue a little monthly bulletin, enti- 
tled MacVeagh News. The June issue is devoted mainly 
to having their salesmen push “future canned foods” with 
the consumers, and they make some arguments worth 
considering. They say: 


“Take Off Your Coat and Go To It!” 


There are those grocers who can tell you that the house- 
wife will not buy canned foods for fall delivery. They either 
have never tried soliciting such orders from their trade, or if 
they have, they could not have possibly gone at it the right 
way. 

Soliciting orders for canned foods to be delivered in the 
fall offers big possibilities for any grocer who is after all the 
business he can get. Many grocers have been unusually suc- 
cessful in “booking” their customers for large assortments. 
Isn’t it better to sell a woman now a few cases of canned 
fruit for fall delivery with good profit, than to sell her later 
on sugar at no profit? 

Take off your coat, Mr. Grocer, and go to it for all you 
are worth. There is not a woman on your list of customers 
who will not order at least a dozen cans each of five or six 
different fruits, if you showed her that it cost her less than 
it would iif she did her own canning. 


Offer to relieve her this summer of the tedious work of 
putting up her fruits. Thousands of women have done away 
with home canning. It doesn’t pay. And, what is more, it 
is very tiresome work—lots of worry about it. It’s the kind 
of work that would affect any woman’s looks and nerves. 


What’s the use of a woman’s working all day long in a 
hot kitchen on a hot summer day putting up cherries, for int 
stance, that were probably picked three of four days before, 
when she can buy the finest California Royal Anne cherries— 
put up the same day they were picked—at about the same 
cost 

Another thing: In order to buy fruit cheap, she has to 
buy a whole crate or a whole bushel basket. That limits her 
variety, for no woman would care to put up two dozen jars 
of each of six or more different fruits. 

Now, you can stock up her pantry with a dozen cans each 
of, say, Club House Red Raspberries, Club House Hawaiian 
Pineapple, Club House Strawberries, Club House New York 
Bartlett Pears, Club House California Apricots, and Club 
House Yellow Cling Peaches—the finest fruits she ever saw— 
and save her lots of work, and trouble, and worry. 

Read that article on ‘‘Canvassing the Trade for Futures’’ 
on the next page, and see how that grocer “did it.” 

Don’t delay; go at it at once, and get your customers’ 
orders before they start their home canning.”’ 


Then, in the July issue, they follow up this effort 
with this: 


Three Reasons Why the Housewife Should Buy Canned Fruits 
for Fall Delivery Instead of Putting Up Her Own Fruits. 


1. It costs less. In figuring the expense of home can- 
ning, these items should be included: sugar, jars, caps, rub- 
bers, fuel, occasional breaking of a jar, and spoilage of goods 
through fermentation. But how about the housewife’s time? 
Isn’t that worth anything to her? 


2. The canned fruit is much better. The fruit the house- 
wife buys had to be picked before it attained its full degree 
of ripeness, else it would not carry to the consuming market. 
Many fruits ripen in transit. Fruit ripened artificially cannot 
be compared with fruit ripened by nature. The fruit used by 
the canners is allowed to become absolutely ripe and, as a 
rule, is canned immediately after being picked. 
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3. It saves her nerves and looks. Canning is tedious 
work. Working nearly all day long over a steaming kettle is 
no fun—especially on a hot summer day. The children are 
usually in the way. Besides, almost always something goes 
wrong. Now and then a jar will break. Frequently jars leak 
after they have been capped; they have to be emptied, the 
fruit has to be recooked, and the pars re-filled. All this 
causes worry and tends to upset the housewife’s nerves. And 
worry is the worst enemy beauty has. 


This is certainly good work along the line of in- 
creased consumption of canned foods, and this pro- 
gressive house is to be congratulated. 


FOREIGN TRADE OPPORTUNITIES. 


Reserved addresses may be obtained from the Bureau and 
its district offices. Request for each opportunity should be on a 
separate sheet and state opportunity number. The Bureau does 
not furnish credit ratings or assume responsibility as to the 
standing of foreign inquirers; the usual precautions should be 
taken in all cases. 

Crushed Oyster Shell, No. 20934.—A firm in England in- 
forms an American consular officer that it desires to purchase 
50 to 100 tons of medium ground oyster shell, packed in 1 ecwt. 
bags. Quotations are desired c. i. f. British ports. It is stated 
that larger quantities can be handled next season. 


Machinery, No. 20957.—The commercial attache of the 
Department of Commerce in Chili reports that a man in that 
country desires to establish a condensed milk factory and is 
interested in machinery for this purpose. It is stated that the 


man has grazing land, cattle and buildings, but needs a partner 
with capital. 


Vegetables, No. 20959.—The commercial attache of the 
Department of Commerce in France reports that a firm in Spain 


desires to communicate with American importers of canned 
Spanish vegetabls. 


Canned Fruits, Vegetables, Etc., No. 21518.—An Amer- 
ican consular officer in West Africa reports that a firm in his 
district wishes to receive catalogugs, price lists, etc., from ex- 
porters of canned fruits, vegetables, and other provisions. Cor- 
respondence should be in Portuguese. 

Canned Pineapple, No. 21496.—A firm in Canada writes 
an American consular officer that it wishes to be placed in 
touch with dealers and exporters of canned pineapple, Hawai- 
ian preferred. Purchases will be made in carload lots. Sam- 
ples and full information should be furnished with quotations. 

Provisions and Liquors, Etc., No. 21552.—A man in New 
York city writes the Bureau that his foreign agent wishes to 
receive catalogues, price lists and samples when practicable 
and necessary, of all kinds of canned goods, including biscuits, 
cereals, meats and fish, liquors and wines, lime juice, grape 
juice, ginger ales, coffee and cocoa, tobacco and cigarettes, etc. 
Payment will be made in New York against documents. 


Machinery, No. 21851.—An American consular officer in 
South Africa reports that a firm in his district desires to obtain 
prices, catalogues, etc., of fruit-pulping machinery. The horse- 


power and area covered should be given in regard to each piece 
of machinery. 


Fruits and Vegetables, No. 21990.—A man in Norway 
wishes to communicate with producers and exporters of canned 
fruits, onions and vegetables of all kinds. 


Canned Foods and Groceries, Etc., No. 21664.—An Amer- 
ican consular officer in West Africa reports that a wholesale 
and retail grocery firm in his district is desirous of receiving 
catalogues and price lists, etc., of such American products as 
breakfast foods, canned vegetables, pickles, preserved meats 
and other groceries. Samples should be sent with complete 
information. Correspondence should be in Portuguese. 


‘ 
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NOW IS THE OPPORTUNITY TO BOOM 
CANNED FOODS. 


The high price of sugar which is and probably will be 
ruling throughout the season of fresh fruits will have the 
effect of deterring housewives from doing as much preserving 
as usual, especially those methods of putting up fruit which 
require large amounts of sugar will be found so costly as to 
raise the question as to the advisability of home canning. 


The effect of this, we think, will be to demonstrate to 
consumers the merits of factory canned foods and commercial- 
ly manufactured preserves and jams. 


There prevails an idea that anything put up at home 
must be better, more wholesome and in every way superior to 
foods packed in canning factories. As excellent as are some 
of the results obtained by the careful housewife, she cannot, 
with her limited facilities and more or less rule of thumb 
methods, approach in the line of perfection the scientifically 
exact packed products of the factories. Furthermore, the 
housewife, preserving and canning in small lots, as she does, 
must preserve fruits, make jams and what all at a correspond- 
ing high price. The factory buys its raw material by the 
bushel and by the pound; its sugars by the hundred barrels 
and does everything at a minimum of expense by manufac- 
turing in large quantities. 

A great many people have an idea that when a jam, we 
will say, is manufactured in large quantities, many hundred 
gallons at a time, that it cannot be so carefully made as when 
it is made in a smaller quantity and under the careful eye 
of the housewife. Quite the contrary is true, the housewife, 
even in the preserving time, has other duties to perform, and 
she cannot and does not give the preserving and canning her 
undivided attention. In the factory everything is done by 
specialists who are giving every process their undivided at- 
tention. Every process is regulated to a scientific nicety and 
uniformity is obtained to the extent of almost, if not quite, 
one hundred per cent. 

This is an opportunity, we think, for the manufacturer 
of canned foods to get in a lot of hard, fine work in the line 
of education, taking advantage of the fact that because of the 
high prices of sugar and of materials the housewife will be 
more receptive to demonstration of factory packed foods. 
There is a well-grounded idea which, even in these enlight- 
ened days, prevails to a great extent among consumers, that 
factory packed foods are, to use a colloquial expression, not 
so clean as those made at home. Here again we must differ. 
A packing factory is a model of cleanliness, of sanitation. 
Visit any of the corn canning factories or the preservers in 
Boston and elsewhere and we find that not even the most 
immaculate kitchen is superior in neatness and in cleanliness, 
and in employment of sanitary methods. 


We believe that there is no prepared food more whole- 
some than commercially canned foods. Show us the house- 
wife, and we yield to none in our admiration for the com- 
petent housewife, but show us the housewife who is able to 
can raspberries so perfectly that they all but retain all the 
characteristics of freshly gathered fruit. We have in mind a 
certain brand of canned string beans which we have seen time 
and time again taken for freshly picked string beans, and 
those who were assured that they were canned were loath to 
believe it. Work like this cannot be done with the facilities 
of the home, it must be done scientifically and with the ex- 
actness of the expert. It is astonishing that so much ignor- 
ance prevails concerning canned foods. The fact of the mat- 
ter is that the majority of the canned foods are much more 
wholesome and in every way more acceptable than a great deal 
of domestic canned and cooked-like materials. Materials 
placed in the can and hermitically sealed under the perfect 
methods employed today cannot change, and they lose very 
slightly their natural characteristics. 
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The homemade preserves and home canned foods are all 
right in their way. They are clean and wholesome, many of 
them, but, on the score of economy alone, the housewife must 
understand that she cannot compete with factory packed foods 
and she must further understand that, while certain of her 
products may be particularly perfect and especially delicious, 
in the long run she cannot hope to equal the commercially 


packed foods because of her lack of method and scientific’ 
knowledge. 


Our advice to the canned foods people is to get busy this 
fall and demonstrate by the actual cutting of cans the entire 
superiority of canned foods. All most people need, is to be 
shown. A grocer in a central Massachusetts city related 
to us, only a few days ago, the case of a lady who had a deep- 
rooted prejudice against canned foods, so much so that her 
objection consisted wholly of prejudice, for she had never 
used them. This grocer, who had the lady’s confidence, pre- 
vailed upon her to try a sample of a certain kind of canned 
food. The lady was not only surprised but delighted, and 
was not only broad enough but had common sense enough to 
admit that she was mistaken and her prejudice against canned 
foods has been wiped away. Education can do wonders for 
the canned foods industry, and while the largest part of the 
volume of business of any grocery jobber consists of canned 
foods, a small percentage of the people of the country use 
them at all. If here is not an undeveloped field for a perfect- 


ly developed industry, we are unable to characterize the sit- 
uation.—New England Grocer, Boston. 


Know How to Can—Dr. Alsberg told you that the day 
of guess work had passed, and that now the canner must work . 
on certain definite lines. ‘A Complete Course in Canning” 
furnishes this reliable information. No cannery is complete 


without this reference library. Published by The Canning 
Trade. Price $5.00. 


Highest Grade Steam Jacketed 
COPPER KETTLES 
for Canners, Preservers and 
Catsup Makers 


— Manufactured by —— 


COPPER 
KETTLE 


BUCYRUS 


BUCYRUS, OHIO 


Also have excellent facilities for repairing 
and retinning used kettles. 
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The California Market 


Sardines a growing industry on the coast—Shad canning assuming large proportions— 
Attempts to build up a trade on canned fruits with South America not very suc- 


cessful—Coast Notes. 


San Francisco, Cal., Aug. 4, 1916. 


California Fisheries.—The California Fish and Game Com- 
mission has filed a report to the effect that during the last three 
months of 1915 a total of 14,109,572 fish, crustaceans and mol- 
lusks were taken from California waters. The heaviest of the 
catch by far was that of sardines, which amounted to 3,058,664 
fish, and which are marketed largely in a canned form. The 
other heavy catches in fish were as follows: Halibut, 1,913,398; 
sole, 1,516,519; albacore (tuna fish), 1,428,856, and miscel- 
laneous rock fish, 1,387,525. The oyster catch totalled 2,949,- 
204. The Commission is now making a careful study of the 
commercial fisheries of the State, especially those in which can- 
ners are interested. . Ernest Shaeffle, secretary of the Com- 
mission, and N. B. Scofield, who has charge of the commercial 
fisheries bureau of the Commission, recently investigated the 
tuna fishing industry and the newly inaugurated help-harvest- 
ing activity. The packing of tuna fish is one of California’s 
latest acquisitions, but has already assumed great proportions, 
it being estimated that this season’s pack will total $2,500,000 
wholesale, greatly exceeding the value of the salmon catch, 
formerly regarded as being so important. For several years 
the salmon industry has been confined largely to the marketing 
of fresh and pickled fish, but last year quite a pack was put up 
in cans, owing to the cutting off of the German market for the 
pickled article. Efforts are being made to make the Sacra- 
mento River a great salmon stream again, but many do not 
believe that this can be done, expressing the opinion that the 
filling of the river with debris from the placer mines has 
ruined the stream for this purpose. The tuna and sardine 
fisheries, however, are more than making up for the loss of 
salmon, from the standpoint of the canner, and the Fish and 
Game Commission is laboring to see that these are conserved. 

The packing of shad is being carried on quite extensively 
in California this season, and this industry promises to become 
quite a valuable one. Formerly this fish was neglected, there 
having hitherto been no market for canned shad, but now 
there is a sale for about all that can be packed. The marked 
demand for the fish has induced the California Fish and Game 
Commission to take action before the supply is threatened and 
artificial propagation is already being carried on. F. E. Booth, 
one of the leading fish packers of the State, with interests on 
the Sacramento River and at Monterey Bay, has tendered the 
Commission the use of a canning plant on Bouldin Island to 
be used as a hatchery, and the offer has been taken under 
consideration. 

Fruits in South America.—Ever since the outbreak of the 
European War there has been a great deal of talk regarding 
the extension of the market for California fruits in the South 
American republics. Numerous efforts have been made to 
build up an export business in this direction, but experiences 
up to the present time have been very unsatisfactory. While 
exporters are still hopeful, there are tremendous obstacles in 
the way of transportation facilities, duties and handling 
charges to be overcome. A short time ago a California can- 
ning concern abandoned a shipment of fruits to Brazil after 
paying freight to that country, it being found that the duties 
and landing charges would amount to more than the goods 
could be sold for. Another canner advises that a recent ship- 
ment of goods to Argentina cost his firm $6 a case in duties 
and landing charges alone__or more than the total cost of the 
goods plus the freight. Packers in this State are working 


hard to overcome the numerous difficulties which have pre- 
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sented themselves in the way of trade development in South 
America and believe that much would be gained if a tariff 
commission would be formed. It is believed that a reduction 
in the exorbitant duties on imports of canned and dried fruits 


by many South American countries would then follow, and 
this is now the most serious bar to the increased use of Cali- 
fornia fruits in that part of the world. 


Coast Notes.—The Olive Product Company recently in- 
corporated at Oroville, California, with a capital stock of 
$100,000, all of which has been subscribed, is preparing to 
erect the largest olive pickling plant in the State. The direc- 
tors of that Company, which is a close corporation, consists 


of some of the largest growers in the Oroville district, these 
being W. P. Hammon, B. B. Meek, E. G. Potter, O. E. Perry 
and C. Gray. The one story part of the factory will cover 
a ground area of 175 by 240 feet, while the two-story section 
will cover 110 by 250 feet. The plant will have a capacity 


of 1,000 tons of pickling olives and will also be able to handle 
25 tons of oil olives daily. R. H. Coward, of Palmero, will 
be superintendent, and Ray Develeter will have charge of the 
oil-making department. Rufus G. Eggleton of New York, who 
was recently in California obtaining data on the olive indus- 


try, has been appointed sales manager and when the plant 
is in operation will make his headquarters at Oroville. One 
of the interesting features of the new plant will be a depart- 
ment for experimental work, and it is hoped to develop a 
number of new products. 


The California Associated Olive Growers, Inc., is to suc- 
ceed the recently formed California. Ripe Olive Association, 
and only growers will hold sto¢ék in the concern, which is 
to be capitalized at $750.000. The purpose of the organiza- 
tion is to buy, process, pack and sell olives, both on its own 
account and on commission for others and to establish domes- 


tic and foreign agencies for handling its products. There is 
to be a board of directors with eleven members, on which the 
State Market Director’s office will be represented. The period 
of agreement with growers is for a term of three years and 
becomes void unless the Association secures control of 7,000 
acres by January 1, 1917. 


W. E. Aylesworth, for several years buyer of fruit for the 
California Fruit Canners’ Association in Sutter and Yuba 
counties, has been made manager of the plant maintained at 
Marysville, which is now operating on peaches. 


“BERKELEY.” 


THE RIGHT KIND OF PUBLICITY. 


How little the American people seem to appreciate the 
great abundance of canned foods of high nutritive value and 
at a miraculous low cost that is within the reach of the masses. 
Think of one pound of such a rich fish as salmon at a cost 


of 10 to 25 cents, and fine vegetables at from 8 to 15 cents 
the tin, and then pray God to forgive any fault finding about 
the high cost of living. One may live in the luxury of a Roman 
lord at less than the commonest staples cost a few years since. 
A can of peaches for five for 15 to 25 cents; jams and jellies, 
10 to 15 cents a jar; soups fit for a king’s table at 8 to 10 
cents a pint or 25 to 30 cents for a quart tin. And four score 
and more other good things at insignificant cost. 

—From Retailers’ Journal, Chicago. 
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BIG CROP OR LITTLE CROP 


There is no difference in necessity for 
Huskers. 


If large, you save much money in hand- 
ling it. 


If small, you increase your profit just 
the same. 


BUT IF YOU DON’T GET THE RIGHT ONE, 
YOU ARE STILL HANDICAPPED. 


THATS WHY WE BUILD THE INVINCIBLE 
SO THAT IT IS RIGHT. 


INVINCIBLE GRAIN CLEANER CO. 
SILVER CREEK, N. Y. 


Copy for Advertisement 
was writhen in December, 1915 


WE OFFER 


2—25 Gallon Tilting Copper Jacket Kettles 
2—50 Gallon Tilting Copper Jacket Kettles 
2—50 Gallon Copper Jacket Kettles 
1—250 Gallon Copper Jacket Kettle 
1—150 Gallon Copper Jacket Kettle 


All in A-1 Condition Practically New 


1—1 Inch Copper Coil—Practically New 
1—60 H. P. Brick Set Boiler—Used 4 ween 
1—Harris Hoist 


1—Rebuilt Colbert Tomato Filler 
Wire Baskets Process Kettles Peeling Baskets 


A. K. ROBINS & CO., Baltimore, Md. 
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PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY, 
A. I, Jupexr, - Manager and Editer. 
Baltimore and Helliday Sts., Baltimore, Md. 
Telephone St. Paul 2698 


Tux Canning Trapk is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States and 
Canada. New in ite 38th Year. ee & 

TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. Sample copy free. 


Extra copies, when on hand, 5 Cents each. 
ADVERTISING RaTES.—According to space and location. 
Make all Drafts er Money Orders payable to Tax TRaDE Co. 
Address all communications te Tak Trap Co., Baltimore, Md. 


Packers are invited and requested to use the columns of THE 
Canning Trapx for inquiries and discussions among themselves en 
all matters pertaining to their business. 


Business communications from all sections are desired, but aneny- 
meus letters will be ignored. A. I. JUDGE, Editor. 


Entered at the Postofiice, Baltimore, Md., as second-class mail matter. 


BALTIMORE, MONDAY, AUGUST 7, 1916. 


EDITORIAL JOTTINGS. 


A week of surcease from sun and rain has made life 
more pleasant and the crops grow better. 


There has been no wail of complaint from the great 
tomato growing section of the Tri-State on account of the 
heavy rains last week; so it is to be surmised that there was 
no harm done. 


A few more days and the factory whistles in all sec- 
tions will be heard throughout the land, summoning the 
workers to the canneries and ending the ‘vacations’ of the 
bosses at the same time. Up to this time the busy sections 
for the canneries have been in the pea packing and early 
fruit canning regicns, but now the chorus will swell out in 
full tone and the rush will be on. 


Old campaigners at the canned foods game feel that 
there is something uncertain about this season’s operations ; 
that the crops cannot be counted upon, and the packs of all 
articles are very liable to prove disappointing to the industry. 


There is nothing tangible about this; it is just a feeling, but 
it is strong enough in some quarters to halt large transac- 
tions. And they are strengthened in their belief by the fact 
that thus far all crops have proved disappointing. By these 
men the year will be written down as “uncertain.” 


A Presidential election year usually is a very much dis- 
turbed one, and decidedly not to the credit of the business 
men of this nation. If you read, in last week’s issue, Shar- 
azad’s 1002 tale, as told to King, Shahriyar, you must have 
been struck at the way a Presidential election wa’ carica- 
tured. And yet the description fits the case exactly; it is 
astounding that business men will permit politicians, for 
politics only, to disrupt business, and if possible kill pros- 
perity, to gain their point. It stands as the greatest farce 
in our democratic form of government. The qualifications 
of the nominees for the position are not made the para- 
mount consideration, but the faults and shortcomings—real, 
imaginary or manufactured—are paraded and kept before 
the world. Is it any wonder that foreign nations come to 
believe that every four years we elect as our President 
about the most disreputable man to be found in the coun- 
try? From the way our campaigns of villification are con- 
ducted that is the only conclusions they could come to, and 
it is a disgrace to the country that this practice is allowea 
to exist. 


We have pure food laws, honest advertising laws, and 
laws covering every conceivable and inconceivable thing, 
but the law we need most is one that will end this feature 
of our elections. We do not wish to see the ending of free 
speech, or to have the newspapers curtailed in their free- 
dom, but where they violate this right, as they do in these 
elections, there should be a curb put upon them. It has 
grown so bad that no self-respecting man cares to have his 
name put before the public, because to do so simply means 
that he becomes the target for every kind of abuse. 


The Use of Starch in Canned Corn.— Mr. Roe E. 
Remingtotn, one of Dr. Ladd’s assistants at the North Da- 
kota Food and Drug Laboratory, has taken up the question 
of the use by canners of corni starch in the canning of sweet 
corn, and has gone very thoroughly into the question. The 
result of this investigation, and the answers of numerous 
canners to the questions asked, appears in the July-August 
Bulletin of the North Dakota Agricultural Experiment Sta- 
tion, just at hand. It is too lengthy for this week, but we 
will probably reproduce it in our issue of the 14th. 


The summary of the consideration is interesting, and 
is as follows: 


“While the large majority of replies clearly indicate 
that the packers feel that the use of starch may serve a 
legitimate purpose, benefiting the farmer, the packer and 
the consumer as well, several well-known packers definite- 
ly state that it may be abused, and when so abused serves 
to increase the number of cans per ton. Although several 
state that starch is more expensive than sweet corn, we 
feel that this point is open to investigation, and it will be 
taken up in the course of our experiments. Canned corn 


contains an average amount of solids of 20 per cent. A 
packer using starch for the purpose of lengthening out his 
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pack could thus use four pounds of water to each pound of 
starch without decreasing the amount of solids in the 
goods. Assuming sweet corn cutting 500 cans (to the ton) 
at $5 a ton, starch at anything less than 5c. per per pound 
would prove economical; provided, it were not necessary 
to use additional quantities of sugar and salt to mask the 
flavor of the starch. 

“There seems to be a general sentiment among the 
larger and more firmly established canners that while 
starch should be permitted as an emergency measure, its 
quantity should be carefully restricted, and in justice to 
all, its presence should always be declared. There are 
notable exceptions to this opinion, several prominent pack- 
ers of groups No. 2 and No. 4 feeling that it should not be 
permitted at all, some of them going so far as to state that 
it is not necessary in any season.” 


In connection with the above, would say that group 
No. 2 covers the pacekrs of New York, Wisconsin and 
Michigan, and group No. 4 the packers of Iowa, Illinois, 
Indiana and Ohio. 

To us it is rather surprising that there are any canners 
of corn willing advocates of the use of corn starch. We 
know the reason given for its use, and were familiar with 
them long before this investigation was begun, but we can- 
not look upon it as anything else than a filler, purely and 
simply, and in that sense an adulteration of canned corn. 
There is not the slightest question about the necessity of 
additional sugar and salt to kill the flat taste caused by the 
use of corn starch, for even a small amount of starch used 
with: the sweet corn will kill the flavor; and there is not 
much question as to the saving in cost made by using starch. 
Mr. Remington finds that corn starch at 5c per. pound can 
be used profitably when the sweet corn costs $5 per ton. 
If there are any corn canners lucky enough to buy their 
corn at $5 this year they must be very few in number, for 
the majority are paying nearly double that figure, and some 
as high as $13 per ton. In such cases the saving is ap- 
parent. 

There is no question as to the food value of the starch, 
but the industry will do well if it acts decisively and dras- 
tically against the use of corn starch in any amount, and 
regardless of whether a statement as to its use is made on 
the’label or not. The question is little different to the old 
one of bleached corn, and if its use is permitted the results 
will not be different in any way. It means the opening of 
the door of unfair competition, or the flooding of the mar- 
ket with canned corn, packed from corn that should never 


be permitted to go into cans. The vast majority of canners 
do not use starch and do not want to use it, and all should 
be prohibited from doing so. The National Canners’ Lab- 
oratory might do good work in preventing the use of starch 
in corn, and we say this despite the fact that we know that 
some very large canners are heartily in favor of its use— 
mainly because the canners in that section rarely have a 
chance to overpack their requirements. They should look 
further than this, however, and see that with the bars down 
their market for corn will be affected and the whole indus- 
try suffer. This is a question that every corn canner should 
make a personal one, and we hope to see a free discussion 
or expression on it. 

As we stated above, we will publish Mr. Remington’s 
article next week. . 


BRAZILIAN COMPANY TO DEVELOP MEAT 
PRESERVING. 
(Consul General Alfred L. M. Gottchalk, Rio de Janeiro.) 


At a meeting of business men held in this city on June 
20, 1916, a company was formed for the exploitation of a 
process for preserving meats without the use of refrigeration. 
The Brazilian people consume relatively very large quantities 
of beef and have shown great interest in the process to be 
employed by the new company. 

Most of the meat consumption of Brazil is in the form 
of ‘“‘xarque” (jerked beef or “‘biltong’’), and the new process 
is said to produce results almost equal to those of the ordi- 
nary refrigerating methods, which are much more costly. 

The treatment consists of boning the meat and putting it 
through a certain slight process of salting; then immersing it 
in special tanks containing a pickled preparation formed of 
meat juices and melted salt, where it is left for ten days. . It 
is claimed that meat so treated is preserved indefinitely, 
whether exposed later to air, heat, moisture, or extreme cold. 
It is said that the meat thus prepared has a darkish appear- 
ance, similar to that of dried meat, but that once dipped in 
water it resumes its original appearance. 


The process has recently been* patented here. It has been 
tried for some years on a small scale in Ceara and other 
places. In 1908 there was a small factory at Quixada, and in 
1910 a much larger installation was put up at Estasao de 
Junco. From 1908 to 1914 the company manufactured and 
sold meats in cases of 12 tins of 4 kilos (8.8 pounds) each, 
which were sent to Para and Manaos for consumption on the 
upper Amazon. The product sold per kilo at Para from 3214 
to 394 cents United States currency (kilo is equal to 2.2 lbs). 

Those interested in the process lay stress upon its use- 
fulness, in view of the enormous difficulties and cost which 
attend the installation of refrigerating plants in this country. 
The company starts with a capital of 100 contos of reis 
($25,000 United States currency), divided into 1,000 shares 
of 100 milreis each. 


[The name of the company mentioned and the list of 
officers may be obtained from the Bureau of Foreign 
and Domestic Commerce or its district offices. Refer to 
file No. 78575.] 


KNAPP WAY 


of labeling suits mighty well. Nothing just like it. Lots of 
difference between an automatic labeler and one that is not. 
“‘Hit and miss’’ don’t pay. Long ago we tried to get what 
we are now 80 proud to show—The Knapp Automatic. These 
machines give splendid results, made for one size. can or ad- 
justable. 

Our rebuilt labelers are up-to-date, all new but the frames. 
We guarantee them fully. 


Write us for proposition on new or rebuilt labelers 


The FRED. H. KNAPP COMPANY 
Baltimore = = = Maryland 


Berger & Carter Co., San Francisco, Cal. The Brown-Boggs'Co. Ltd., Hamilton, Ontario 


H. D. DREYER & CO., Inc. 


MANUPACTURERS 


BOXES and BOX SHOOKS for the CANNER 


ALICBRANNA AND SPRING STREETS, BALTIMORE 


FOR RUSTY CANS 
Also, colored lacquers 
cans new or old. 


tect cans before they rust ‘and 
save on ‘swells, rusties”’, 
clause. 


JOHN G. MAIERS' SONS 
BALTIMORE, MD. 
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IT TAKES THE BIG PEAS OUT FIRST 


Patented 


The above is an illustration of our New Nested Pea Grader, which has large capacity; occupies small floor space; does 
perfect grading—and in a short time will save its cost in the increased yield of the small size peas, which ordinarily are mixed 
in with the larger sizes when graded on any other type of machine. 


THE SINCLAIR-SCOTT co. 
Wells & Patapsco Sts. = a = Baltimore, Md. 
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CROP REPORTS AND NEWS. 


The Extent of Acreage as Compared With Other Years—The 
Condition of the Crop At This Writing—The Prospects 
As Viewed By Canners Themselves. 


WE INVITE YOU to contribute towards this important de- 
partment. “THE CANNING TRADE” will act as the central 
exchange in the gathering of crop news from every section of 
the canning world. The more contributors the more valuable 
the information, because its scope will be the wider. Contribute 
your mite and you will receive in return an abundance. Con- 
tributors’ names will be withheld or published, just as desired, 
but we place the date on every report, for they are valueless 
otherwise. 

Red Lion, Pa., August 2, 1916. 

We pack green beans and tomatoes. Beans are only about 
50 per cent of acrop. The tomato vines look nice and thrifty, 
but the crop will be late. The corn crop in this section looks 
good at present. The peach crop is fair, but will probably not 
be equal to that of last season. FARMERS’ CANNING CO. 

Grantham, Pa., August 2, 1916. 


We believe the crops in this section will average about as 
follows: Tomatoes, 80 per cent of normal; cherries, 100 per 


cent of normal; raspberries, 40 per cent; plums, 50 per cent; 

peaches, 50 per cent, and apples, about 60 per cent of normal 
yields. GRANTHAM PACKING & PRESERVING CO. 
; Bordentown, N. J., August 3, 1916. 

The prospects at this writing for most of the fall crops 
appears to be good. ESTATE OF A. BRAKELEY. 
Camden, N. J., August 1, 1916. 

The Joseph Campbell Company, of this city, well-known 

packers of Campbell’s soups, publish each month a little book- 

let entitled ‘‘The Optimist,’’ and in the August issue we find 

the following Crop News: 
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News under this captain is straight-out-from-the- 
shoulder information and is given to the buyer just as we 
get it. The Optimist reviews the situation as it sees it for 
the benefit of the reader who is interested. 


By the time we go to press, early tomatoes will prob- 
ably be picking freely in South Jersey. While the acreage 
of Earlianas is somewhat lighter than usual, the crop is 
considerably above the average; the plants made a heavy 
heart setting and the fruit is unusually large and fine. 
There has been little evidence of Alternaria or early 
blight, which was quite prevalent at this time last year; 
and Aphis or plant lice seem to be a negligible quantity. 

Second early tomatoes have made a good growth of 
vine throughout the State and are exhibiting a good set- 
ting of fruit. They promise to produce a crop at least 
equal to that harvested in 1915, which, contrary to general 
prediction, was better than expected. " 

Late fields, the mainstay of the canner, are unusually 
late, but the percentage of a full stand is above the aver- 
age. The weather has been favorable and lateral growth 
development is satisfactory. 


Early guesses on the late crop have little value, but 
it can be said that the stand is good and the color and size 
of foliage all that could be desired. 


From the Middle West we get the report that all to- 
matoes are from ten days to two weeks late. The con- 
tinued wet weather which prevailed in that section was a 
source of much worry to growers, but the tomatoes have 
at last made a stand. Packers’ contracts are at least 50 
per cent heavier than last year and all acreage contracted 
for was planted. A large pack of corn is predicted for the 


Middle West; the acreage is tremendous and the stand al- 


most perfect. 


Eureka Soldering Flux { 


Eureka Soldering Fiux is known the world over for its intrinsic value as a Flux in Soldering cans containing 
food products—Not only do our own American manufacturers find it indispensable, but consumers in foreign lands 
demand it, because it is pure and reliable, thus indicating that the manufacturers know the requirements of the 
canning trade and meet those requirements by producing an article of undisputed quality. 

Should it so happen that you are not using Eureka Soldering Flux, send for samples and prices today.: 


THE GRASSELLI CHEMICAL CO., Cleveland, Ohio 


FOR SALE AT THE FOLLOWING BRANCHES AND AGENCIES 


New Orleans, La., Godchaux Bldg. 
a Wisc., Canal and 16th Sts. 


New York, 80 Maiden Lane. 


Cincinnati, Ohio, Pearl St. and Eggleston Ave. 
825 Woodward Bldg. 


ay» 808 Postal Telegraph 


Birmingham, la., St. Paul, Hampden Ave. THE "GRASSELLI CHEMICAL Cco., LTD., 
Detroit, Mich., 474-486 Hancock Ave., East Pittsb won ng Pa., Diamond Bank Bldg. Main Office and Works, Hamilton, Ont. 
Boston, Mass., 70 Kilby 8 Philadelphia, ag Drexel Bldg. Branch Offices: 

Chicago, 2235 Ford Ave. S. O. Randall’s Son, Marine Bank Bldg., Bal- 347 Pape Ave., Toronto, Ont. 

St. Louis, Mo., 112 Ferry St. timore, Md. 


49 Reading St., Point St. Charles, Mon- 
treal, ie. 


THE 1916 DIRECTORY OF CANNERS 


A list of the canners of the United States, compiled by the National Canners’ 
Association, from Statistical Reports and such other reliabie data. 8th Edition. 
Carefully prepared and up-to-date; lists corrected by canners themselves; verified by com- 
etent authorities. The various articles packed and other valuable imformation is given. 
tributed free to members of the National Canners’ Association. Sold to all others at 
$2.00 per copy, postage prepaid. The book that is needed by all wholesale grocers, brokers, 


machinery and supply men, salesmen and sme everybody interested in the canning 
industry. Get your order in early. 


NEW 1916 EDITION NOW READY 
NATIONAL CANNERS’ ASSOCIATION, 1739 H St. N. W., Washington, D. C. 


PERSONAL, CHECKS ACCEPTED 
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In conclusion, at this writing, the tomato outlook is 
better than it has been on the same date for several years. 
The acreage is large and the fields thrifty and promising. 
There remains, however, as always, the fear that a heavy = 
rain accompanied by a strong wind and followed by moist, 
humid weather, may provide quickly an epidemic of Sep- 
toria, or late blight, that would play havoc with the crop 
in general; and the labor problem is a menace that has not 
yet been dispelled. 

Carlyle, ll., August 1, 1916. 
The indications here are for a half crop of tomatoes. The 
late, dry spring has been the cause of a backward season, and 
The tomato prospects here are good, but the season is two 
an early frost would destroy the largest portion of the crop. 
A. BARKLEY CANNING CO. 
Blanchester, Ohio, August 2, 1916. 
weeks late. Should we not have an unusually early frost, we 
will probably get a good pack. C. E. BATES. 


Blair, Nebr., July 30, 1916. 
We are having a period of etreme hot weather, and as to 
how seriously it may affect the corn cropp depends upon its 
duration. The crop is but little injured as yet, and if we get 
rain and cooler weather within a week or ten days, we may 
expect to get 85 to 90 per cent of a normal crop. 
BLAIR CANNING CO. 
Marshfield, Mo., July 31, 1916. 
The tomato crop of Southwest Missouri has been consid- 
erably reduced on account of the severe dry weather. It will 
be short of normal somewhat between 25 and 50 per cent. 
CAKE CANNING CO. 
Seymour, Mo., July 26, 1916. 
We have had no rain in five weeks and tomatoes are not 
now looking so good. Unless we get rain very soon there will 
be no tomatoes harvested in this section worth talking about. 


WILLIAM ALEXANDER. 
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Cifax, Va., July 31, 1916. 
This section cans nothing but tomatoes, and if the present 
weather keeps up much longer. it will not can many of them. 
We have had almost continuous rains here for several weeks, 
and while the tomato vines are the largest I have ever seen, 
there seems to be little or no fruit on them. Unless there is 
a hold-up soon, I don’t think we will get more than one-fourth 

of a crop. CIFAX PACKING CO. 


Deerfield, N. J., August 1, 1916. 
The tomato vines are looking fairly well at this time, but 
the blossoms seem to have been destroyed by the recent rains. 


‘However, with favorable weather, there can yet be a good crop. 


HANNAN BROTHERS. 


Cohocton, N. Y., August 2, 1916. 
We have just finished our pack of peas today, and find 
that we have gotten 50 per cent of a normal crop; the yield was 
50 cases per acre. We need rain badly. 
COHOCTON CANNING CO. 


Egg Harbor City, N. J., August 3, 1916. 
The tomatoes at this writing are looking good; the vines 
are a good color and are well set with fruit. If nothing ad- 
verse happens, we expect to harvest a good crop. Pears will be 
a very poor crop, as the blight this season is worse than it has 
ever been. HARRY MAY. 
Pottstown, Pa., August 2, 1916. 
Tomatoes are now two weeks late and some signs of blight 
are appearing; they are well set in fruit as to number per vine, 
but the fruit is small. Beans are badly spotted and not worth 
picking. Peas have been about two-thirds of a crop. The 
weather has been too rainy and but little sunshine. I pack only 
tomatoes and expect to start about the 20th of this month. 
SAMUEL DEWEES. 


: Buchanan, Va., August 3, 1916. 
At the present writing the prospects for tomato canning in 
this section are poor, due to the excessive rains and storms we 
have had; if we do not have more sunshine from now on, we 
will not be able to secure a half crop. The acreage is short in 
this section because of the cold, dry spring and a scarcity of 
plants. The conditions at Buena Vista, where I pack, are about 
the same. ; W. P. BAILEY. 


BEST QUALITY 


Meets 
All State 
and City 
Inspection 
Requirements 


Fields Cooking Outfit 
Copper Coils tested at 250 pounds pressure and are for 1000 
gallons capacity, tank 6'0” in diameter by 5’6” deep.. 
We supply the coi's only, all complete for attaching to tank 


Hamilton Copper & Brass Works, Hamilton, Ohio 


Hamilton Copper Steam Jacket Kettles 


Kettles tested at 175 pounds pressure. 
Furnished in any size. 
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DAILY MARKET REPORT. | 
Tomato Section National Canners’ Association. — 


This report is compiled from figures which are furnished 
us by canners who are supporting this effort. 

The Association assumes no responsibility for the accuracy 
of these figures beyond the compilation of the same. 

The states included in each group are as follows: 

Group A—Maryland, Delaware, Pennsylvania, West Vir- 
ginia, and the sections of Virginia known as Tidewater and 
Eastern Shore. 

Group B—New Jersey. 

Group C—New York, Connecticut, Massachusetts. 


Group D—Indiana, Ohio, Michigan, Illinois and Wiscon- 
sin. 


Group E—Missouri, Kansas, Iowa and Minnesota. 

Group F—Southwest Virginia, Tennessee, Kentucky, Ar- 
kansas, Georgia, Mississippi, Louisiana, North Carolina and 
South Carolina. 

Group G—Utah, Colorado, 
North Dakota and South Dakota. 

Group H—California. 


Nebraska, Idaho, Oregon, 


Saturday, July 29, 1916. 


Group Date of No. of Size Total Grade 
Sale Sales Cases Futures 


A 7-28 3s 800 Standard .90 Spots Baltimore. 
2s 300 70 do do 
3s 490 95 do Del N.Y. 
600 7 do Factory. 
600 2 Futures do 
-1100 = do do 
400 r do do 


Price Spots or 


Monday, July 31, 1916. 


3s 150 Standard .90 Spots 
165 do do 

10s 25 do 3.00 do do 

2s S40 Std. .65 do do 
500 Seconds .62% do do 

10s 1200 Sol. Pck 2.60 Futures Factory. 


Factory. 
Baltimore. 


= 
2 
1 
1 
1 
1 


7-24 
No reports issued on August Ist or 2nd. 
Thursday, August 3, 1916. 


10s 200 «Standard 2.15 
2%s 3000 do 


" 4-95 1 Futures Factory. 


do do 


Friday, August 4, 1916. 


3s 3500 Standard #Futures Factory. 
600 + do 85 do do 
10s 200 do 2.60 do do 
2500 do 2.50 do do 
3s 5 1200 Extra 921% do do 


This Concerns Your Business 


your trade-mark? 
The United States registers valid trade-marks to the real 
owners and issues a Certificate of ownership. 
Have you such a certificate? 


Congress enacted a new law relating to trade-mark registra 
tions on February 20, 1905. 


If your trade-mark is not registered under this Act it should 
be at once. 


If it wasr Somteneved in the Post Office before the new law went 
into effect it should be registered. The repealed law bh 
parece ol and Certificates. ed under it do not give full 


is small. Write for information. 


EDWARD DUVALL, Jr. 


Bond Building WASHINGTON, D. C. 


CHICAGO MARKET—Continued 
(Continued from page 14.) 


Labels and Labeling.—I note that the editorial policy of 
“The Canning Trade” is to advocate the marketing of all can- 
ned foods under the packer’s labels. It is getting to be a 
serious question, as a few prominent canners are now declining 
to sell their product except' under their own labels. 

It is very difficult, however, in this market to sell canned 
foods except for private label, and to sell under canners’ labels 
is a forcing process which is of such small results and volume 
that a broker cannot do it for the ordinary brokerage, as it 
takes too much time and effort, planning, scheming and per- 
suasion, and the volume of sales made in that way is so small 
that a broker would starve on the results. 

Where goods are sold by specialty crews and orders turned 
over to a wholesale house to fill, fairly good results can be ob- 
tained, but that is an expensive proceeding, and the work must 
be repeated every season. 

If canners become distributors as well as manufacturers 
and sell and bill their goods direct to the retail trade, they 
Sind that their credits and collections are so slow and difficult 
that the method is impractical. Then the difference in less 
than carload and carload shipments as to freight rates is so 
great that competition is difficult. 

There are only a few—very few—canners who have been 
of late years able to maintain their own labels in the market, 
and all of these have done so by systematic, constant effort and 
expensive, persistent and unceasing advertising. Whether it 
pays or not is a matter of debate and experiment, but it takes 
capital, and a large capital, and sales volume. I have in mind 
Libby, McNeil & Libby, Burnham & Morrill, Van Camp Packing 
Co., H. J. Heinz Company, T. A. Snider Preserve Company, W. 
R. Roach & Co., and a few others who have established a na- 
tional distribution for their canned foods under their own 
labels, but they keep everlastingly at it in advertising and 
spending money, and never seem to be able to acquire enough 
momentum to curb the expense. 

The wholesale grocers are also constantly working on 
their own brands of goods. They advertise in the country 
papers, send out demonstrators to sell to consumers and turn 
the orders over to the wholesale grocers, give away premiums 
and keep spending money all the time to maintain their labels 
on the market. 

They (the wholesale grocers) have their arrangements 
with various canners to pack goods for their labels and such 
arrangements stand firm and unchanged from season to sea- 
son as long as the quality of the product is maintained, and 
those canners who have contracts for such business seem to 
be well pleased and profited by the arrangement. 

I sometimes doubt whether it pays or would pay a canner 
of less than enormous capacity and heavy capital to attempt 
the introduction of his own labels or insist upon the goods 
being sold under his own labels. 

Chicago is not exceptional. All the wholesale grocers 
nearly everywhere, in both large and small markets, are using 
their own labels on canned foods, and the mail-order houses 
and chain stores and department stores and large retailers are 
using their own labels. 


What the result will be, I am not able to’predict. 
WRANGLER. 


SARDINE TRADE PROMISING IN NEW 
BRUNSWICK. 


A member of a large sardine-canning firm in Saint Steph- 
en, New Brunswick, informs the American consul at that 
place that the business outlook this season is good, and that 
the catch is large. Prices remain at $10 to $12 per hogshead 
(900 pounds). 
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Wanted and For Sale. 


This is a page that must be read every week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
’ your opportunity your time is lost, together with money. Rates upon application. 


For Sale—Machinery. 


For Sale—Miscellaneous—Contd. 


For Sale—One No. 22 Sprague Diamond Chain Ex- 
hauster, in fine condition; used one season; capacity 120 
No. 2 cans per minute. Also one 14 disc Hawkins Ex- 
hauster, in good condition. Make an offer on either or 
both ; immediete shipment. Address 


BOX A-301, care The Canning Trade. 


FOR SALE—Hawkins capper in elegant condition, and 
a Bucklin pea filler in first class order. Will sell either of 
these machines for $50 a piece; or will sell them to any re- 
liable party and take the pay in canned tomatoes or corn 
of 1916 packing. Address BOX A-314, care the Canning 
Trade. 


. For Sale—One Sprague-Lowe rotary capping ma- 
chine; one Renneburg_ rotary spinach washer; one 
Sprague rotary syruping machine with copper tank and 
discs; two Sprague 12-disc, exhaust boxes with copper 
tops, sides and bottoms; one Zastrow crane; one Monitor 
pea blancher and washer; two Sinclair-Scott iron pea 
hullers and separators; Mitchell pineapple graters, corers 
and slicers; scales, engines, shafting, etc. All in first- 
class condition. Apply P. O. Box 554, Baltimore, Md. 


For Sale—One Ermold power automatic-feed cork- 
ing machine, handling from No. 6 to No. 9 size corks; 
one Vilter power semi-automatic chili-sauce corking ma- 
chine; two power rotary-plate can-capping machines, 
handling No. 1, No. 2 and No. 3 size cans; one power 
Crown sealing machine, automatic feed; two Max Ams 
No. 2 sanitary can sealing machines, automatic, feed. 
Address The Loudon Packing Co., Terre Haute, Ind. 


For Sale—One No. 22 Sprague diamond chain ex- 
hauster, in fine condition; used only one season; capacity 
120 No. 2 cans per minute; immediate shipment. Price, 
$125. Address Box A-313, care The Canning Trade. 


For Sale—Miscellaneous. 


Labels and Good Will For Sale. 


Packer wishing to retire from business offers a lot of 
up-to-date labels, with the good-will of the business of fifty 
year’s standing. Address P. O. Box-554, Baltimore, Md. 


For Sale—The 225-page book “How to Buy and $“! 
Canned Foods,” completely indexed; tells the buyer wl ac 
to expect in each grade of the different goods; settles 
claims and prevents misunderstandings ; $2.15 per copy, 


postage paid. Address THE CANNING TRADE, Balti- 
more Md. 


For Sale—20 thousand % brace baskets ; 25 thousand 
No. 3 box shooks ; 50 thousand No. 2 box shooks ; 20 thou- 
sand No. 10 box shooks, 12-dozen size; 20 thousand No. 1 
box shooks, 4-dozen size; one bean cutter; two second- 
hand closed kettles, crates to suit; two hand cranes. 
Prices on application. Address W. E. Robinson & Co., 
Belair, Md. 


For Sale—Copies of the work “A History of the Can- 
ning Industry,” printed in two colors, magazine size, 
fully illustrated; is authoritative as well as interesting 


and instructive; $1 per copy. Address THE CANNING 
TRADE, Baltimore, Md. 


For Sale—5,000 cases No. 10 hole-and-cap cans and 
cases; best make. Also 2,750-empty No. 10 cases. Ad- 
dress E. V. Stockham, Perryman, Md. 


For Sale—Offered for quick buyer, unless sold: 
three carloads, about 1800 cases, good standard No. 3 to- 
matoes at $1.05. Also 2500 cases ¥%4-dozen No. Io spot 
tomatoes. Address Box A-312, care The Canning Trade. 


Wanted—Machinery. 


WANTED—Labeling machine for tin cans; give full 


description and price. Address Naboth Vineyards, Broc- 
ton, N. Y. 


WANTED—Second-hand labeling machine, adjust- 
able for No. 1 and No. 2 cans. Address Morris Canning 
Co., Lambertsville, N. J. 


Wanted—Automatic Blancher; must be in good con- 
dition and cheap. Address A. G. Gentz, Lineboro, Md. 


WANTED—One pulp filler for No. 1 cans. 
capacity, price, age and make. 
Co., Rehoboth Beach, Del. 


State 
Address, Atlantic Canning 


Fer Sale—Factories. 


THE Canning TRADE 


HELP WANTED—Continued. 


Factory For Sale or Lease. 


: Company in Central Illinois will give use of factory, 

free of rent. Will furnish tomatoes from sixty acres 
now growing, at $8.00 per ton. Will haul cans to factory 
and the finished canned article to the railroad at cost of 
operating motor truck. Good opportunity for exper- 
ienced party to operate small factory at a profit. Ad- 
dress Box A-317, care The Canning Trade. 


HELP WANTED. 


HELP WANTED—Expert Canner, capable of planning and 
arranging machinery and handling labor of small plant. Reply 
with reference to Pomona Products Co., Pomona, Ga. 


WANTED—Jam boiler, with experience on compound. 
Should be good at figures and understand putting down pulp; 
will give charge of department to right man. Moderate wages, 
to be increased with the business. Factory in Niagara district, 
Canada. Address Box B-310, care The Canning Trade. 


HELP WANTED—Leak menders and tippers to work 
around Ayars capping machine. Address Liberty Brand Can- 
ning Co., Dover, Del. 


WANTED—A good manufacturing man experienced in the 
manufacture of catsup, jams, jellies and preserves. Address 
Box 56, Greenville, Ohio. 7D 


WANTED — Superintendent to manage a large canning 
plant in Baltimore, Md., packing all kinds of fruits, vegetables 
and oysters. The position we have to offer is a permanent one; 
party must have thorough knowledge of machinery and up-to- 
date packing-house equipment; it will be necessary to supply 
reference with answer; state age and experience. Address Box 
B-316, care The Canning Trade. ~ 


WANTED—Experienced operator for sanitary capping ma- 
chine; one with some experience in the manufacture of beans 
and pork and catsup preferred. Address Hirsch Bros. & Co., 
Inc., Louisville, Ky. 7c. 


WANTED—Competent man for superintendent of canning 
plant for balance of the season; must understand machinery, 
be a good manager of help, strictly sober and come well recom- 
mended; principal product, corn and tomatoes; steady position 
for right party. Address, quick, Box B-311, care The Canning 
Trade. 


SITUATIONS WANTED. 


POSITION WANTED—As Superintendent; have an ex- 
tended, active experience in the canning business; thoroughly 
understand the business in its every detail. I am open for a 
good position where integrity and experience will promote me 
in the interests of my employers. If required, will furnish ref- 
erences. Address BOX B-294, care The Canning Trade. 


POSITION WANTED—By sober man, with years of ex- 
perience in the canning business; four years as superintendent. 
Will work for the season, but prefer to engage with firm man- 
ufacturing table condiments, or those that can offer work the 
year ’round. Reference sent upon request. Address, 


BOX B-296, care The Canning Trade. 


POSITION WANTED — By a thorough and experienced 
Cook in tomato catsup, pork and beans, and other condiments; 
also familiar with the processing and packing of fruits and to- 
matoes and the making of tomato pulp in five-gallon cans; can 
give good reference. Address 


BOX B-291, care The Canning Trade. 


Stevenson & Co., Inc. 


durable. Made either for hand or steam power. 


chine. CAPACITY: 


8 inch diameter, 2 inch face. 


capacity to suit any ordinary house. 


minute. Pulleys 3% inch diameter, 2 inch face. 


PINEAPPLE MACHINERY 


Cut on the right represents machine for SLICING Pineapples 
from 3/16 to % of an inch in thickness; every slice cut even and 
of same thickness. It is easily adjustable; made substantial and 


sufficiently splayed to admit placing of tub under the ma- 
the pack of any ordinary house. 
machine, 75 revolutions per minute. Tight and loose pulleys, 


Cut below represent Pineapple CORING machine with ample 
Speed 400 revolutions per 


The legs are 


Speed of 


STEVENSON 


601 SOUTH CAROLINE ST. 

BALTIMORE - MARYLAND 
ALSO MANUFACTURERS OF 

CAN 


MAKING MACHINERY 
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CANNED VEGETABLES PRICES—Continued. 


Canned Food Markets 


Prices Given are for Wholesale Lots at Usual Terms, f. 0. b. ship- 


ping station, and Subject to the Usual Discount for Cash. 


Balti- 


more Prices Corrected by Brokers; New York and Chicago by 


Special Correspondents. 
CANNED VEGETABLES 


Gaitimere few Verk 
ASPARAGUS*— (California) 
te Mammoth No, 23...... $2 75 275 
White, Large ‘‘ 2%........ 235 2408 
Green, 225 2 2c 
White, Medium 2 20 
Green, 2 co 
~ Tips White, ee 225 230 
Green, 2 10 2 15 
BAKED BRANSt-No. 50 
«ce ae 58 
85 
ae go 
115 
BEANSt—Refugee Size I Whole ee 
2 I 40 
“ String, Standard Green ‘‘ 2..... 474-50 50 
as ac re 2 10 2 20 
“ “ 215 
- Stand. White Wax 55 
ac 2 1§ 
‘* Red Kidney, Stand. No. 67% 
BEETS{-Small, Whole 1 25 
Medium I 10 
Large se. “ 
Pr Cut “ go 
CORN{— 
No. 2 Std. Evergreen Balto........ .... 72% 75 
No. 2 Std. Evergreen f.0b. County. 70 ...... 
re No. 2 Std. Shoepeg f. 0. b. County... 75 = ...... 
‘« No. 2 Std. Shoepeg f. o. b. Balto..... Out 17% 
= No. 2 Extra Std. Shoepeg............... 85 87% 
ig No. 2 Extra Fancy Shoepeg............ ...... 
No. 2 Std. Maine Style Balto........... 75 77% 
“« No. 2 Std. Maine Style f. 0. b. Co.... 75 80 
ee No. 2 Ex.Std. Maine Style............. 80 85 
No. 2 Fancy Maine Styler. 0.b.Balto. 8&5 
No. 2 Fancy f. o. b. County............ 
ee . 60 60 
MIXED No. 2—12 Kinds........ 
BLES FOR SOUP{js “10 
OKRA AND No. 2 Standard | aoe 
TOMATOES.t 3 go 95 
PBAS}-No. 2 Early June Stand . 8e 8c 
2 Ex. Stand. Early Junes.......... 82% 82% 
“ig ...... ge 92% 
Early June 70 
| Extra Sifted.......... 80 85 
“1 ‘ “ Extra Standard..... 
PUMPKIN}-Standard 7° 
ce To 2 20 
85 
2 20 
62% 


Baltimore ew York 
SUCCOTASH}-Green 
SWEET POTATOES}-Jersey No. 95 I 00 
d 75 80 
Standard ro....... 250 265 
TOMATOES} Fancy (feb. Balle) No.10 800 38 62% 
Jersey ‘* Fay) No. 10 825 38 75 
Stand. Balle.) No. 10 3875 8 25 
Stand. County) No.10 275 
iid Sanitary 5 4in. cansNo. 8 1 20 1 25 
Jersey County) No. 3 1 20 1 82h 
Ex. Stand. ‘‘ Ball) No. 3 ...... 
Stand. County) No. 2 65 
Seconds Balle.) No. 2 62% ...... 
TOMATO PULP} Standard No. 10 250 _...... 
Standard No. 2 
Standard No. 1 
CANNED FRUITS 
APPLES—New York No. 80 
Michigan ‘‘ 85 
ac ce je 
APPLES{-Maryland, ‘‘ sof. o. b. factory 95 2 25 
** zef.o. b. Balto. 925 ...... 
APRICOTS—Cala. Stand. 2%s....... 1 60 
BLACKBERRIES§-Stand. 60 62% 
ss Standard te...... 350 325 
ag Preserved ‘ 2...... I 20 I 30 
Maine, 
CHERRIES§-No. Seconds, 60 7° 
White......... 
si “ 2 Ex. Preserved........... I 35 1 37% 
Red Pitted......... 1 5e 
GOOSEBERRIES§-Stand. No, 2 Leoieoeies 50 60 
25@ 300 
PEACHES*-Cala. Stand. No, 2%, L. c 145 145 
‘ Ex.Stand. ‘‘ 2%, 1 65 1 65 
PEACHES t-No. 1 Ex. Sliced — 7o 80 
2 Standard White...... 35 82% 
Yellow...... 90 85 
2 Seconds, White 65 67% 
2 Yellow ......... 75 75 
” ** 3 Standards, White......... I 20 112% 
be 4 od Yellow I 30 I 20 
White......... 1 40 1 37% 
” ” Yellow..... 40-1 50 I 37% 
3 Selected, Yellow.......... ...... 155 
3 Seconds, White............  ...... 
3 Pies Un 75 72 
” 80 
= "10 Unpeeled 2 25 2 30 
” in Byrep 2% 
3 Seconds in Water.............. 
3 Standards in Water.......... 82% 
ac - 


Chieage 


— 
I 1§ 
80 
3 75 
I 10 
Chicage 
82% 
35 
3 50 2 75 
3 25 
1 25 
I 95 
I 70 
2 30 
2 
115 80 
5° 
52% | | 
87 
res 2 
I mn 
I 45 
I 20 | 
85 
2 25 
55 80 
2 35 
574 
Ss I 
275 
112% 3 §¢ 
65 
I 10 
I 40 
I 25 
105 I 25 
go 
. 6 75 
75 
go 
72% 
90 
I 25 
6 50 
60 
= I 60 
72% 
57% 
77% 
85 
ge 
I 20 
I 40 
2 0§ 
75 
65 
* 
3 
65 
55 
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CANNED FRUIT PRICES—Continued. 


Hawaii Sliced 


wo 
° 


” Shredded Syrup 
Crushed Water 
astern Pie Water 


= 


ww @no 
Aw 
BESSSsss 


Black Syrup"? 2 
Red ” 


Black Water ’’ 
Ex. Syrup No. 


ed 
Standard Water 


CANNED FISH. 
HERRING ROK*-Stan. No. 2 
LOBSTER*-Flats, % Ib. 
Flats, 1 lb 
OYSTERS§-Stan. 


SALMON—Sockeye Tall 
Flat 
Red Alaska Tall 
+ Flat 
Cohoe Tall 
” 
x. 


” 
» Medium Red, Talis 
SHRIMP§-Wet or Dry No. 1%. 
Wet or Dry No. I........ = 


CANNERS’ METALS 
5 to 10 tons 1 to 4 tons 
PIG 


PIG LEAD Omaha or Federal 5 92% 6 00 


TIN PLATES 
14x20, 107 lbs. Base Coke Tin 
14x20, 100 lbs. ‘‘ Coke Tin Plate 


t (rotations week by Thes. J. Meehan & Co., Brokers 
T. G. Cranwell & Co., Brekers 
H. H. Taylor & Co., Brokers 
New York and Chicago prices corrected by Special Correspondence. 


| American Can Company Can Prices 


July 1st, 1916. 
To THE CANNING TRADE:— 


Owing to the continuous advance in the prices of all. metals, we 
withdraw all former quotations and, effective at once, now quote the 
following prices on Packers Cans (Standard Coke Plate), for ship. 
ment in bulk carload lots, f. o. b. shipping point, subject to immediate 
acceptance and change without notice. 


SANITARY CANS WITH SANITARY GASKETS 
No. $13.50 per m. 
No. 18.75 per m. 
No. 24.75 per m. 
No. 25.25 per m. 
No. 25.75- per m. 
No. 28.25 m. 


$12.00 per m 
16.50 per m. 
22.50 per m, 
23.00 per m. 
55.50 per m. 
SOLDER HEMMED CAPS, WITH CANS 
$1.30 per m. 


Re-Shipping Cases supplied in connection with Cans. 


Prices 
upon application. 


AMERICAN CAN COMPANY. 


Johnson-Morse Can Co., (Wheeling Can Co.) 
quote same prices as above. 


Southern Can Co.’s Prices For 1916 


Quotations for the coming season will be supplied on application. 


In addition to our line of Cap Hole Cans, we are prepared to fur- 
nish all Regular and many special sizes of Sanitary Cans Plain or Pro- 
cess Lacquered inside, or Lithographed with Buyer’s Name and Brand. 


Automatic Double Seamers for closing Sanitary Cans supplied on 
a nominal rental basis, or for sale outright. 


We supply Re-shipping Cases of excellent quality from eur own 
Box Plant. 


SOUTHERN CAN COMPANY, | 


CAN PRICES 


The canZeompanies have withdrawn prices, but will quote 
upon application. 


Baltimore, Md. 


OFFICIAL STANDARD SIZES OF CANS 


Hole and Cap Cans Diameter Height 


OYSTER CANS 
..2 11-16 inch diameter....2% in. high $ . 50 
..2 11-16 inch diameter... .3% 8.75 
inch diameter. 5-16 
8 ounce....3% inch diameter. . 


Ballimere low York. Obisege. 
Grated 
APPLE* " Grated ” I 75 
” ” I 7° 
” Extra I 40 
” ” Stand. I 27% 
Grated Extra ”’ I 50 
” Stand ” I 40 
” 5 25 
” ” 4 75 
” 95 
4 ” ” 3 20 
PLUMS{—Water 85 
” Syrup ” 95 
92% 95 
82 No. 2 1 
No. 2% 2 
annie 5 00 No. 38 2 
- I le I 15 I 20 
BERRIES§— I 15 I 25 I 30 
Extra Preserved I 35 1 4e 
I 
5 5e 5 75 
65 82% 7o 
55 60 
2 20 
I 45 I 50 
67% 1 65 
I 36 I 30 
2 20 2 
I 35 I 40 
Hee I 50 I 30 
2 00 2 60 
x 9x10 8x10 NG: G36 5% in. 
SOLDER—Drop and Bar........ 23 22 21 6% 
ae Wire Coil.............. 23 22 21 Sanitary Cans 
| 
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As Brokers View The Market 


Latest information from many sections of the country 
as viewed by the leading Brokers—The canned food 
situazion as IT IS—Reports mainly by wire. 


BALTIMORE, MD. 


Baltimore, Md., August 5th, 1916. 

Weather conditions this week throughout this section 
were more favorable to the tomato crop than they were at any 
time previous to the 1st of August. There was no rain of con- 
sequence, and the average temperature was ideal. Two or 
three weeks more of such weather may overcome the damage 
to the crop done by the successsion of heavy storms during 
July. The farmers in the lowlands, however, continue to com- 
plain about the crop conditions around their localities, and 
they talk about plowing under, etc., but they will take a differ- 
ent view of things, perhaps, if there are no unfavorable devel- 
opments during this month. The buying of tomatoes was ac- 
tive this week for shipment during the canning season, espe- 
cially for September delivery, and the outlook favors an active 
market during this month. The jobbers show confidence in the 
market by their liberal purchases. The canners show little dis- 
position to accept large orders, at present. 

The shipments of early tomatoes to Baltimore from out- 
side States, chiefly from Southern New Jersey, are about over, 
and our canners have made the most of their opportunity to 
pack them to supply the urgent demand for quick shipment to 
tide over the interim until the regular canning season begins 
on the Maryland and Delaware crops, say, about the middle of 
August, or a few days earlier. This early pack has been dis- 
posed of as rapidly as made, another proof that the jobbers, as 
well as the canners, will start the new season with bare floors. 
The consumption of the large output in the last four years 
shows that the market can, take care of a large pack this sea- 
son, and that any shortage this year means greater stability in 
the market prices. There were the usual fluctuations this 
week in the daily prices for spot tomatoes for immediate ship- 
ment, but they were within narrower limits than in the two 
previous weeks. In another week, or so, the prices for spots 
and futures will be on the same level; in fact, they have now 


arrived. There is an axiom that tomatoes well-bought are 
half-sold. 


Each week develops some additional improvement in one 
or two articles in the line of canned vegetables, and even those 
items that seldom fluctuate in prices the year round show some 
little improvement. There was additional buying this week of 
the cheaper grades of peas, and the prices show an upward 
trend because the stocks here are very small. All the canned 
beans are stronger, and there were some advances in them 
again this week. Look after the different kinds and grades of 
green and white wax beans for your fall trade at once. Sweet 
potatoes and spinach are worth attention. Spot and future 


corn is less active, but firm as to prices. There is no weakness 
in any line of vegetables. 


All the fruits packed in this market are now in the cans, 
except apples, pears and peaches. Some few summer apples 
will be packed each week until the fall crop is ready. The pear 
crop will not come in before September or October, and the 
spot stocks are nearly sold out. Small lots of spot peaches are 
obtainable, and the new crop is just about commencing to ar- 
rive, at a higher cost to pack. The crop reports about pears 
and peaches are not-favorable. Blackberries sold recently at 
55c, are now strong at 70c dozen. Black raspberries have ad- 


vanced from 82%c to $1.00 dozen. Strawberries and goose- 
berries are firm, and blueberries are sold out. White cherries 
are about sold out, also, and red cherries were a very small 
pack this season. The pack of pineapples was light, and the 
prices are firm. Pie grated pineapples are practically sold out. 
The steady buying of cove oysters in small lots has worn 
away the stocks here, causing firmer prices. Herring roe is 
dull and unchanged. THOS. J. MEEHAN & CO. 


THE Canning TRADE 


(Continued from page 8.) 
tendency to make good-keeping sets, and if there is not very 
much rain during the next ten days or two weeks, Chicago 
should harvest choice, small, good-keeping sets of the very 
finest quality, but the crop will be a small one. The Leonard 
Company makes a specialty of onion sets. 

Beans in Michigan are being hurt now by the hot, dry 
weather, but up till this week the crop was growing well and 
the prospects good. If Michigan is fortunate in getting some ° 
good showers during the next few days, it will help the bean 
crop considerably, otherwise there will be a great deal of 
damage done, as beans are just beginning to bloom and ‘the 
next week or ten days will tell the story in regard to the bean 
crop. 

The Pea crop in Wisconsin is a very light one.. The Leon- 
ard Seed Company’s men are now taking in peas at different 
growing stations throughout the State, and report the quality 
very good indeed. Peas are a better sample than théy have 
been for two years, but the yield has been cut short and there 
will be a short crop of peas harvested in Wisconsin. 

The Leonard Seed Company reports they do not have a 
dull season any more as they are so busy with growing crops 
and booking orders on future goods that there is not time 
to even go fishing, and their traveling men are working right 
through the season as there are so many inquiries coming in 
from different sections for next year’s prices that it is impos- 
sible for any of the men to leave their territory at this time. 

Food Specialists to Meet.—The Association of the Amer- 
ican Dairy, Food and Drug officials will meet in Detroit on 
August 7-11, to discuss features of their work. At these meet- 
ings there is always much of interest takes place, as methods 
for the enforcement of the pure food laws are decided upon and 
changes made, as also in the methods of examination of the 
products, chemical analysis, etc. Drs. Bigelow and Bitting will, 
no doubt, be present and take good care of the industry’s in- 
terests, as both men stand high in the esteem of this scientific 
body. We expect to see some changes determined upon in the 
methods now used in the examinations of tomato pulp; and the 
extensive study of tin plates in connection with canned foods, 
which the N. C. A. Bureau has been pursuing for over a year 
now, will more than likely bring about some considerations of 
a new nature, and be enlightening to these men. 


FREIGHT RATES & SHIPPING NEWS 


— BY — 
HERBERT SHERIDAN, Traffic Manager 
THE CANNED GOODS EXCHANGE OF BALTIMORE 


IMPORTANT RATE HEARING AUG. 14th, 1916. 
Interstate Commerce Commission, Office of the Secretary, 
Washington, August 2, 1916. 

George B. McGinty, Secretary. 

Dear Sir: The Commission has received numerous pro- 
tests against and requests for suspension of certain tariffs 
issued and filed by R. H. Countiss as agent for the Trans-Con- 
tinental carriers, naming increased commodity rates effective 
September 1, 1916, between Pacific Coast terminals and inter- 
mediate points on the one hand, and Eastern points on the 
other hand, and purporting to be in response to the Commis- 
sion’s Intermountain Fourth Section Orders. Many of these 
protests also request the Commission to name a date prior to 
September 1, 1916, on which protestants can appear before the 
Commission’s representatives for the purpose of orally present- 
ing their objections to the proposed increased rates, and repre- 
sentatives of the carriers have requested an opportunity to 
explain the proposed adjustment to the Commission’s repre- 
sentatives. 

In response to these requests an informal conference of 
all interested parties will be held before the Commission’s 
Board of Suspension at 10 A. M., August 14, 1916, at the offiee 
of the Commission in the City of Washington, D. C. Respect- 
fully, GEORGE B. McGINTY, Secretary. 
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John E. Smith’s Sons Company, Buffalo, N. Y. 


EAST BROOKLYN BOX CO. 


BALTIMORE MD. 


PACKING BOXES and SHOOKS 


Car, Cargo and Auto Delivery 


GUARANTEED MACHINERY 


FOR 


CANNERS AND PRESERVERS 


If it is the best—we sell it. 
SPRAGUE CANNING MACHINERY COMPANY 


44 MARKET PLACE 222 N. WABASH AVE. 


Awarded Gold and Silver Medals BALTIMORE CHICAGO 
at Panama-Pacific Exposition. 


WHOLESALE SEED GROWERS 
GENERAL OFFICES 
226-228-230 WEST KINZIE. STREET 


CHICAGO 


Watch This Space | 
L BOARD SEED Co. 
fONARDS 


Your requirements are 


Accurate and Uniform Labeling 


and to give you practical and satisfactory results they must 
be furnished by a labeler that is of durable construction, 

. that can be easily cared for and that will stand up and 
operate under the strain of your short swift bottling season. 
This year you can count on all these points from 


World Labeler, Improved 


because our designers have made a special study of your 
work and developed a catsup wiper mechanicism operating 
on a positive mechanical principal. This properly designed 
wiper together with our reputation for building machines 
that stand the pace, make it possible for you to be sure in 
advance of an entire absence of trouble for the canning 
season so far as labeling is concerned. 

World Labeler, improved Let us Talk this over by Mail Now Then Both of Us will be ready when the Rush Comes. 


ECONOMIC MACHINERY Co., W 


THE RUST PROOF CAN 


WRITE us for a SAMPLE and we will mail you a 
HANDSOME LACQUERED RUST PROOF CAN. 

RUST PROOF because it will resist all of the ordinary 
conditions that CAUSE RUST IN CANNED FOODS. 

HANDSOME because it is of a BRILLIANT GOLDEN 
COLORand immediately ATTRACTS the eyeof aCUSTOMER. 

THIS is the COMBINATION that the trade APPROVES 
and is what the trade WANTS. A BRILLIANT LAC- 


QUERED RUST PROOF CAN. 

The MACHINE ILLUSTRATED below is the one t hat 
effects this COMBINATION. The POPULAR MACHINE 
that MAKES LACQUERING EASY. The MACHINE that 
is used by many of the most prominent canners in the U. 8. 

The BENEFITS of this process are worth ten times its 
TRIFLING COST. Write us to-day for the SAMPLE CAN 
and full particulars of the machine. 


The Hughlett Can Lacquering Machine in Operation 


SHOWING HOW THE WORK IS DONE _ 


SEELY BROS. 


Sole Manufacturers Blaine, Wash., U.S.A. 
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Capping Machine 


Order direct, or through your supply house or local 
agent. Same price to everyone, everywhere. 


ESTABLISHED 1894 
W. L. HINCHMAN, PH. G. 
CONSULTING CHEMIST 


EXPERT IN CANNING AND PRESERVING 
AND FOOD MANUFACTURING 


HADDONFIELD, N. J. 


CANNED GOODS EXCHANGE 
. Year 1916—1917 
President, Cuas. G. SuMMERS, JR. 
Vice-President, BENJAMIN HAMBURGER 
Treasurer, LEANDER LANGRALL Secretary, Wm. F. Assau 
COMMITTEES: 
Executive: Epw. A. Kerr F. A. Torscu ALBERT T. MYER 
Arbitration: H. P. StraspaucH Wm. Grecat C. J. ScHENKEL 
H. A. WAIDNER J. PRESTON WEBSTER 
Commerce: D. H. STEVENSON Hampton STEELE 
C. F. BurreRFIELD E. F. Tuomas Frank A. CURRY 
Legislation: Gro. T. E.C. Ware’ W. E. Rosinson 
Jno. 8. Grass, Jr. Gero. N. NumMsEN 
Claims: W. WAGNER Wo. SILVER Jas. B. Piatt 
A. J. HUBBARD Jno. W. ScHaLL 
Hospitality: Wu. F. Assau H.W. Kress OD. Hays STEVENSON 
Brokers: HAmMptTon STEELE Jno. R. Barnes Epw. A. Kerr 
Militia: W.G.Davuauerty Tuos.L. North Leroy LANGRALL 
Counsel: G. H. H. Emory Chemist: Cuas. GLASER 


for all who hermetically seal foods in 
stud hole cans. LEspecially made for 
food packers having medium capacity, 
whether fruit, vegetables, meat or fish. 
Wholesale grocers, canners and specialty 
manufacturers are invited to investigate 
its merits. 


MADE BY THE. 


HANDY CAPPER MFG. CO. 


Holliday & Baltimore Sts. 


Baltimore, Md. 


Edw. Renneburg & Sons Co. 
MACHINE AND BOILER WORKS 


WORKS: 


ATLANTIC WHARF 
Boston & Lakewood Avenue. 


OFFICE: 


2639 BOSTON ST. 
BALTIMORE, MD. 


IMPROVED STEEL 
PROCESS KETTLE 


Equipped with all the latest 
improvements. Strongly and 
accurately made. Has been 
used for years with perfect 
satisfaction. 
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MACHINERY and SUPPLIES 


Air Pumps. 
American Compressor & Pump Co. 


Max Ams Machine Co., Bridgeport, Conn. 

Fillers 
Mfg. Co., Silver Creek, N. Y. 
oe ble Grain Cleaner Co., 
Silver Creek, N. ¥ 

Souder Mfg. Co., Bridgeton, N. J. 
Berry and Fruit Washers 

Huntley Mfg. Co., Silver Creek, N. Y. 


Beeks en Canning, Preserving, Etc. 

“A Complete Course in Canning,” $5.00 Post- 
paid. a The Canning Trade, Balti- 
mo: 

How "te Buy and Sell Canned Foods, $2.00. 

Address The Cat Canning Trade, Baltimore, Md. 

Bettie Capping, Cerking, Filling Machines. 

Max Ams Machine Co., Bridgeport, Conn. 

Edw. Ermold Co., New York. 


Bottle Labeling Machines. 
Economic Machinery Co., Worcester, Mass. 
Edw. Ermold Co., New York City. 
Boxes and Bex Sheoks. 
Canton Box Co., Baltimore. 
H. D. Dreyer & Co., Baltimore, Md. 
East Brooklyn Box Co., Baltimore, Md. 
Bexing Machines. 
Fred H. Knapp Co., Baltimore, Md. 
Crary ge Co., Waukesha, Wis 
Gilbert Co., Indianapolis, Ind. 
J.B. Henderson & Son, Chicago. 
Kentucky Brokerage Co., Louisville, Ky. 
Seggerman Bros., New York City. 


Canned Foods of All Kinds. k 
Libby McNeill 4 Libby, Chicago. 
Oans and Selder Hemmed Caps. 
American Can Co., eed York, Baltimere, 
Chicago, San Francisco 
Atlantic Can Co., Baltimore. 
W. W. Boyer & Co., Baltimore. 
Boyle Can Co., Baltimore, Md. 
Continental Can Co., Syracuse, Chicago, Bal- 
timore. 
Johnson-Morse Can Co., Woesing. W. Va. 
Sanitary Can Co., airport, N. 
Southern Can Co., Baltimore. 


Can Making Machinery—Sanitary and Regular 
(Crimpers, Testers, Seamers, etc.) 
Ayars Machine Co., Salem, N. J. 
E. J. Lewis, Middleport, N. Y. 
KE. W. Bliss Co., Brooklyn, N. Y. 
E. J. Judge, San Francisco. 
Max Ams Machine Co., aegepert, Conn. 
John BR. Mitchell Co., ‘Baltimore 
Slaysman & Co., Baltimore. 
& Baltim 
&J.A. Steward, Rutland, vt. 
LT, Wold & Co., Chicage, mi. 


Can Washing Machine. 
Morral Bros., Morral, Ohio. 
A. EK. Robins & Co., Baltimore, Md. 
Sprague Canning Machinery ce. Chicago. 


Capping Machines, Pewer and Hand. 
Ayars Machine Co., i, N. J. 
Handy Capper Mfg Co., Baltimore. 
Max Ams Machine Co., Bridgeport, Conn. 
A. Baltimo: 


L. & J. A. Steward "Rutland 
Sprague Machinery Chicago. 


Steels. 
Baltimere. 


Cap 

Co., Bridgeport, Conn. 

Edw. & Sons Co., Baltimore. 

A. EK. Robin Ce., Baltimore, Md. 

Sinclair Scott Co., Baltimore, Ma. 

Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 

H. R. Stickney, ‘Portland, Maine. 

Schlutter-Zastrow Machine Co., Baltimore. 
Cateup Mechines. 


Bucyrus Copper Kettle Works, Bucyrus, O. 


Hamilton Copper & Brass Works, Hamilton, O. 


Sinclair Scott Co., Baltimore, Md. 


Censulting Experts. 
W. L. Hinchman, Haddenfeld. N. J. 


WHERE BUY 


Continuous Cookers 


Baker-Shippee Manufacturing Co., Los Angeles, 


California 
Huntley Mfg. Co., Silver Creek, N. Y. 
S. O. Randall’s Son, Baltimore. 
A. K. Robins & Co., Baltimore. 
Vance & Baker Mfg. Co., Muscatine, Iowa. 
Copper Coils, Kettles, Etc. 
Bucyrus Copper Kettle Works, Bucyrus, O. 


Hamilton Co & Brass Works, Hamil- 
ton, Ohio. 


Corn Cookers, Fillers and Mixers. 
Ayars Machine Co., Salem, N. J. 
Morral, O. 
Rob ins & Co., Baltimore, M 


Corn Huskers, Butters and a. 
Huntley Mfg. Co., Silver Creek, N 
Invincible Grain Cleaner Co., Silver Creek 


A 
Morral Bros., Morral, O. 
Peerless Husker Co., Buffalo, N. Y. 
A. K. Robins & Co., Baltimore. 
Cranes and Carrying Machines. 


A. K. Robins & Co., Baitimore, Md. 
Sinclair Scott Co., Baltimore, Md. 


Schlutter-Zastrow Machine Co., Baltimore. 
Crates (Iron Process) 

Morral Bros., 

E. ‘Renneburg & Sons, Baltimore. 

Schlutter-Zastrow Machine Co., Baltimore. 
Directory ef Canners. 

National Canners Assn., Washington, D. C. 
Electric Machinery. 

General Electric Co., Schenectady, N. Y. 
Engines, Boilers, Fittings, ete. 

BH. Renneburg & Sons, Baltimore. 

A. K. Robins & Co., Baltimore. 

Slaysman & Co., Baltimore. 
Exhaust Bexes (Steam, Continueus). 

Ayars Machine Co., J. 

Peerless Husker Co., Buffalo, 

Souder Mfg. & Supply Co., * N. J. 
Filling Machines—All 

Ayars Machine Co., Salem, N. J. 


Robins & Co., Baltimore, Md. 
Sinclair Scott Co., Baltimore, Md. 


Souder Mfg. & Supply Co., Sakae, N. J. 
Canning Machinery Co.. Chicage. 
enry R. Stickney, Portland, Me. 
Gears, Silent 
General Electric Co., Schenectady, N. Y. 
Hydrometers, Recording Thermometers, etc. 
Hohman & Maurer Mfg. Co., Rochester, N. Y. 


“(Lansing B. Warner, Manager.) 


Kettles, Process and Jacketed. 
Bucyrus Copper Kettle Works, Bucyrus, O. 


<4} Copper & Brass Works, Hamil- 
n, 


Baw. Rennebu & Sons Co., Baltimore. 

K. Robins & Co., Baltimore, Md. 
ER, Canning Machinery Co.. Chicago. 
Sinclair Scott Co., Baltimore, Md. 
Machine Co., Baltimore. 

Kraut 
Jno. En ‘Smith Sons Co., Buffalo, N. Y. 


R. J. Kittredge & Co., Chicago. 

Stecher Litho. Co., Rochester, N. Y. 
Labelling Machines. 

Economic Machinery Co., Worcester, Mass. 


Edw. Ermold Co., New York City. 
Fred H. Knapp Co., Baltimore, Md. 


Morral Bros., Morral, O. 


Lacquer. 
John G. Maiers’ Baltimore: > 
Seely Bros., Blaine, Wash. a 


Lacquering Machines 

Seely Bros., Blaine, Wash. 
Meters-Flow, Steam, Air and Gas 

General Electric Co., Schenectady, N. Y. 
Nailing Machine, 

B. J. Judge, San Francisco, Cal. 
Oyster Machinery. 

Edw. Renneburg & Sons Co., Baltimore. 

Schlutter-Zastrow Machine Co., Baltimore. 
Paring Machines, Apple, ete. 

Sinclair Scott Co., Baltimore, M4. 


Paste, 
‘Continental Mfg. Co., Philadelphia, 
Fred H. Knapp Co., Baltimore, Md. 
E. J. Judge, San’ Francisco. 

Pea Cleaners 
Huntley Mfg. Co., Silver Creek, N. Y. 
Invincible Grain 

flver Creek, N. Y. 
E. J. Judge, San Francisco, ye 

Pea Separators or Graders. 

Huntley Mfg. Co., Silver Creek, N. Y 

Edw. Rennebu & Sons Co. Baltimore. 

A. K. Robins Baltimo 
Sinclair Scott Co., oe Md. 


Pevling Tables—Tomateces. 


Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Creek, N. Y. 


Frencisco. 
E. J. Lewis, Middleport N. Y. 
The John R Mitche Co., Baltimore. 
A. K, Robins & Co., Baltimore. 


Sinclair Scott Co., Baltimore. 
Stevenson & Co., Itimore. 


Schlutter-Zastrow Machine Co., Baltimore. 


Pulp Machines. 
Sinclair Scott Co.,.Baltimore. 


Pump—refuse skins, etc. 
A. EK. Robins & Co., Baltimore, Md. 


Regulators, Time Controllers, etc. 
Hohman & Maurer Mfg. Co., Rochester, N. Y. 


Sanitary Cans, 


American Can Co., New York, Baltimore, 
Chicago, San Francisco. 


Atlantic Can Co., Aw Md. 
Boyle Can Co., Baltimore. 
W. W. Boyer & Co., Baltimore. 


Continental Can Co., Syracuse, Chicago, Bal- 
timore. 


Johnson-Morse Can Co., Wheeling, W. Va. 
Sanitary Can Co., Tadianapolls, Bita 

Indianapo geton. 
Can Co, 


all 
J. A. Steward, Rutland, Vt. 


Sanitary Can Making Machinery. 
See “‘Can Making Machinery”. 


Seeds. 
Leonard Seed Co., Chicago, Ill. 


Sieves and Screens. 


Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 


Scalders, Tomato, etc, 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Morral Bros., Morral, O. 
bins Co., Baltimore, M. 


Hemming Machines, 
“ez Wold Co., Chicago. 
Storage Warehouses. 
Brokers Office & Warehouse Co., Kansas City, Mo. 


String Bean Machinery. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Invincible Grain Cleaner Co., Silver Creek, N. Y 
E. J. Lewis, Middieport, N. Y. 


Syrcpers 

B. J. Judge, Gai n Francisco. 

Peerless Husker Buffalo, N. Y. 
Thermometers 

Hohmann & Maurer Mfg. Co. Rochester, N. Y. 


Tin Plate 

American Sheet & Tin Plate Co., Pittsburg, Pa. 
Washers—Fruits and Vegetables 

Huntley Mfg. Co., Silver Creek, N. Y. 


furbines — Steam 
General Electric Company, Schenectady, N. Y 


Vegetable Cutters. 

Jno. BE. Smith Sons Co., Buffalo, N. Y. 
Wipers, Can. 

Ayars Machine Co., Sole. N. J. 

Morral Bros., Mo rral, O § 
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Did you ever figure how 

many dollars it has cost 
you; how much worry you 
have suffered through 
fear of uncertain quality 
in the cans, because you 
were not sure about the 
proper time of process, or 
of the exact proportions 
to use in the syrup or 
sauce, of sugar or salt? 
Hesitation in such things 
counts more heavily than 
you know. 


With “A Complete Course in Canning” on hand you 
never have to hesitate—just look it up and be sure. It’s the 
best insurance ever bought by canner, condiment maker, 
preserver or pickler. It covers the whole subject and is 
reliable. And it costs but $5.00. 


It Is The Book You Need 


Up-to-Date-Authoritative 


PREPAREDNESS: FORMULAE 
ORDER AT oNcE. ~The Canning Trade For Everything 
KEEP ON HAND. BALTIMORE, MD. in Tin or Glass 
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CHICAGO CANONSBURG BALTIMORE NEW YORK SYRACUSE 


CONTINENTAL CAN Inc. 


-TO THE CANNING TRADE: 


We have five of the largest and best equipped 
Can Factories in America, making all types of cans 
for canning house purposes; including hole-and-cap 
cans, with solder hemmed caps, and open-top (or 
sanitary) cans, which we sell in conjunction with 
our famous Continental Closing Machines. 


Our Cans and Closirig Machines are without 

_ exception the best in the country; our shipping 

facilities are unexcelled, and the personal attention 

we give to each and every order, makes our service 
to our customers unique in its efficiency. 


The factory nearest you will give you any 
information you require—write us. 


CONTINENTAL CAN COMPANY, Inc. 


Thos. G. Cranwell, President. 


fron in Water for Cannery Use—By Dr. W. D. 
THIS IS THE 2027th ISSUE OF 


(ttt CANNED FUOD AUTHORITY OF THE WORLD 


BALTIMORE, MONDAY, AUGUST 14, 1916 


THE SANITARY CAN 


WITH 


THE SANITARY GASKET 


While cost of the container is less than cost 
of the contents yet it is the important and 
necessary factor in food distribution. It should 
therefore have equal consideration with the 
contents. 


- The superiority of The Sanitary Can with 
The Sanitary Gasket is such as to warrant the © 
serious considertion of every packer who aims 
to have his finished product well balanced from 
a quality standpoint. : 


American Can Company > 


Chicago Baltimore, Md. 
Rochester, N. Y. NEW YORK San Francisco, Calif. 
Portland, Ore. Hamilton, Ont. 


THE JOURNAL OF QUA 
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Double Pineapple Grater 


(With Hopper Removed.) 


The large-tooth saws on the two upper 
spindles course grind the truit which passes 
down to the fine saws on the two lower 
spindles; from there it falls into a tub 
placed under the machine tc receive it. 
This machine is well braced and the work- 
manship is of the best; the gears are cut 
from the solid and the saws are all milled 
from solid blanks which gives a cutting 
edge to two sides of the tonth. The Hopper 
and discharge shoots are lined with white 


pine. 3 
THE JOHN R. MITCHELL CoO., 
For*.of Washington Street, BALTIMORE, MD. 


TEWIS STRING BEAN 


THE ABOVE ILLUSTRATION REPRESENTS OUR IMPROVED STRING BEAN CUTTER 
IMPROVEMENTS CONSIST OF 
Iron drum, heavier frame, all gear drive and shaft drive for vibrating 
feeding hopper and screen. Knives held down by springs, allowing 
sticks, stenes, nails er any foreign substance to pass under the knives 
without breaking any of the parts. 
Beans are scattered inte vibrating hopper, fed automatically into 
kets of drum, carried to the knives, cut and dumped ento the vibrat- 
mg screen, takiug out the short pieces that may come from cutting close 
to the end ef bean. Capacity about 20,000 two pound cans in ten hours. 
This machine is also used for eutting rhubarb. okra and celery. 


Built by E. J. LE WIS, Middleport, N. Y. 
Manufactured under patents May 14,1901. Machines asing this principal are infringing 
BEWARE. 

Alse Manutactare Smail Pewer Can Tester and Pineapple Peeting Machines. 


WHEELING CANS 


Excel in 


STRENGTH 


and 


CLEANLINESS 


JOHNSON-MORSE CAN CO. 


WHEELING, W. VA. 
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WE CAN FURNISH 
_ A FEW MORE 


ROTARY 
MEASURE 
TOMATO 
FILLERS 


AYARS UNIVERSAL in Akl BOTH S| N G LE 
WITH TOP REMOVED AN D DOU BLE 


THEY ARE 
GOING FAST 


GET YOUR 
ORDER IN 
FRUIT AND AT O N C E 


TOMATO ‘WASHER 


Ayars Machine Company, 


BROWN, BOGGS CO., Lrp., Hamiron, Onr., Sole Agents for Canada. 
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Zastrow’s Steam Crane 


Patent Applied for 


GEO.W. ZastROw 
BALTO — MD 


STEAM CRANE 


Built of best material entirely of steel and iron, accurately constructed 
controlled by means of shifter handle, absolute in raising and lowering 
and stopping the goods at any point. 


Radius made to suit purchaser. Hand gear attached at reasonable 
additional cost. 


SCHLUTTER=ZASTROW MACHINE CO., Inc. 


Successor to Geo. W. Zastrow 


1404-1410 Thames Street Baltimore, Md. 


STICKNEY BEAN and PEA FILLER 


FOR No. 3 CANS AND UNDER 


Price - $125.00 


Capacity Daily 
10,000 to 15,000 
as per size of 
Bean, Can and 
Stud Hole 


Syrup Attachment 
Extra - $50.00 


These Machines 
are in successful 


ana other SAMS 
goods that can flow 


by gravity and 
shaken into the can 


HENRY R. STICKNEY 
PORTLAND, ME. 


NEW ENGLAND AGENT FOR 
SPRAGUE CANNING MACHINERY CO. 


Vindicated 


For several years now Food Inspectors 
and Sanitary Experts have recommended 
the use of 


Saenitery 


Cleaner and Cleanser 


The soundness of their judgment has 
been vindicated by the continuously in- 
creasing demand among canners and food 
producers who need a sanitary cleaning 
material. 


When you once know how sanitary 
it is, how sweet and pure it keeps the 
factory and how easy and profitable it 
makes cannery cleaning, you 
will never wish to be without 
Wyandotte Sanitary Cleaner 
and Cleanser again. 


Your supply man will 
ship you a barrel or keg with 
this understanding. 


—-SOLD BY— 


A. K. Robins & Co., Baltimore, Md. 
Brown, Boggs Co., Ltd., Hamilton, Ont. 


Bessire & Co., Indianapolis, Ind. 
The J. B. FORD CO., 


Sole Mnirs. Wyandotte, Mich. 


This Cleaner has been awarded the highest 
prize wherever exhibited. 


iT CLEANS CLEAN 
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We give you what authorities are advocating— 
low temperature cooks, but we do not ask you to 
‘lengthen cook time (expense) rather we cut your 
present time about five to one, read it again, five 
to one, in other words instead of, say, ten thousand 
cans our “‘Wonder’” way would mean fifty thous- 
and—each of the five-times-as-many “Wonder” cooks 
having a color, firmness and flavor no other Cooker 


— will give. 


re INDER* 
Nature Taste 


COOKER 


The tang of the tomato, the wholesome flavor that was in the tomato when it went into 
the can was there when 1t came out—which marks an epoch in cannery cooking. The same 
surprising thing with peaches, berries and other fruits; favor. the thing that pleases the 
palate—conserved at last—‘‘Wonders’’ did it, two hundred of them putting canners packs to 
a new standard in 1915. ‘‘ ‘Wonder’ Nature Taste’’ is established, already a demand for it 
exists—and will grow. With a method of continuously agitating each can’s contents gently 
and uniformly ‘‘Wonders’’ give quicker cooks than any other machine or device—‘*Wonders’’ 
Jjinish cooking before the flavor is impaired Wonderful is the performance of every ‘‘Wonder’’ 
as letters from packers from the Atlantic to the Pacific show. Read them and be surprised 
as the canners who wrote them were. ‘‘ ‘Wonder’ Nature Taste’’ will prove the biggest sales 
force in canned foods this year and many to come. 


BAKER-SHIPPEE MFG. CO., Los Angeles, Calif. HUNTLEY MFG. CO., Silver Creek, N. Y. 


THE PERFECT PEACH SLICER cranes slice 


Silent rim drive. 
No belts to wear. 
4 to 10 slices as wanted. 


Every blade independent—can be re- 
moved instantly. 


Large capacity. 
No noise—no oil—no expense. 


All steel construction. 


E. J. JUDGE 


Canning Machinery 


268 Market St. 25 California St. 
Patent Applied For | SAN F RANCISCO 
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gee Cooks at Low Temperature 
Patented___. 
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Washes and Scalds 


dirty, dead ripe tomatoes 
without loss 


A big saving on every case you put out 


More in sanitation, more in perfect washing and scalding, more in net profits to the 
user, these are the clearly established advantages of this different-from-all-other Washers 
and Scalders—a machine that is in use today by 90% of the largest tomato handlers— 
nothing like it manufactured—nothing equalling its performance has ever been set into 
operation. Every hour’s operation enhances the quality of the user’s pack—boosts the net 
savings and profits tremendously. You need it this year—act quickly—we have a few left 


for immediate shipment. 
HUNTLEY MFG. CO., Silver Creek, N. Y. 


30% — 


—as much better work 


—as much more saved 


The end of corn husking troubles 


Those troubles in the corn shed causing delays and expense, shortened capacity and in- 
ferior out-put end immediately the work of butting, silking and husking is given over to 
‘‘Morrals’’. Each of the many benefical features embodied in ‘‘Morrals’’ is the result of 
years devoted to perfecting combination mechanical butting, silking and husking work that 
will be the same for every ear handled every hour of every day. _Comparisons made by many 
of the largest corn packers using different types of Huskers prove convincingly that ‘‘Morrals’’ 
are superior in all those features most desired by practical corn packers. Let us show you 
testimonials, our literature and quote you prices. Set in one or two ‘‘Morrals’”’ along side of 
anything you may be using—if ‘‘Morrals’’ are not the best you can return them. 


MORRAL BROS., Morral, O.——HUNTLEY MFG. CO., Silver Creek, N. Y. 
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